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While the data is compelling, podcasting 
is much more than numbers and graphs. 
Podcasters and their fans forge deep-
seated, fiery connections—connections 
that translate to sold-out live events, 
a loyal, borderline-fanatic following, 
and the creation of highly-engaged 
communities all seldom achieved through 
other media outlets. 

When discussions arise about the 
medium, there seems to be little middle 
ground. Podcasting either puts fire in your 
soul… or it doesn’t. 

My hunch is that you are among the 
former—and you’re reading this because 
of that fire (and thank you for that).

Podcasting puts fire in our souls, too, 
which is why we are committed to creating 
a formidable publication that is both 
scalable and sustainable while serving 
and honoring the industry in the manner 
it deserves. Accomplishing this objective 
requires a collaborative, focused effort. 

To that end, we have assembled a 
powerhouse team of writers, designers, 
marketers, and podcasters. You’ll meet 
the majority of our team members on the 
pages that follow. 

What you won’t find, however, is clarity as 
to WHY we’re investing significant time, 
energy, and resources into launching 
Podcast Magazine. Since this is our 
inaugural issue, I’d like to share our three 
main reasons for doing so now: 

1)  We are passionate about podcasting 
and want to do our part to support its 
growth. 

Podcasting has, we believe, reached 
an important tipping point for either 
attaining critical mass or returning to its 
roots as a compelling tool for hobbyists. 
We are unabashedly committed to 
doing whatever we can to ensure that 
podcasting’s current status reflects 
its embryonic stages rather than the 
maturation of the medium. 

2) We strive to serve podcast FANS, 
taking them ‘Beyond The Microphone’ 
and into the lives of today’s leading 
podcasters and the shows they love. 

While there are several publications that 
do a wonderful job of covering podcasters 
and the industry at large, their focus is not 
on serving listeners. Our goal is to create 
the preeminent lifestyle publication that 
veraciously serves podcast fans while 
exploring the ever-evolving world of its 
culture. 

3)  And perhaps most importantly, we 
are committed to leveling the playing 
field for ALL podcasters. 

As a podcaster since 2009 when we 
launched our first episode of Reinvention 
Radio, and continuing with Beyond 8 
Figures and, soon, Podcast Magazine’s 
podcast, Beyond The Microphone, I have 
witnessed firsthand the challenges of 
being a “mere mortal” without a huge 
platform who is unable to break onto the 
charts simply by “bouncing” existing fans 
and followers toward one’s new podcast. 
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It is with great excitement that 
we bring you our inaugural issue 
of Podcast Magazine! 

Truth be told, when I was initially 
struck with the idea of creating 
a magazine that takes readers 
“Beyond The Microphone”  to 
cover podcasts, podcast culture, 
and the podcasters fans can’t get 
enough of, I was stunned (and 
excited) to find that no such 
publication existed. 

After all, everyone has a podcast 
and more people listen to 
podcasts on a monthly basis than 
every other medium combined, 
right? While, of course, the 
answer to that is “no,” it certainly 

seems to be the general 
perception.

There is no doubt that 
podcasts are “having a 
moment” and seem to 
be everywhere.  

When Will Ferrell 
launched season two 
of his podcast, The 
Ron Burgundy Show, 

he was able to land 
appearances on all three 
major late-night television 

shows (Jimmy Kimmel, Jimmy 
Fallon, and Steven Colbert) on, 
wait for it… the SAME night. 

When Elon Musk appeared on 
The Joe Rogan Experience and 
smoked a joint, people all over 
the world debated his actions… 
and Tesla’s stock plummeted.  

And as Glynn Washington 
(February’s cover feature and the 
host of Snap Judgment, Heaven’s 
Gate, and Spooked) aptly pointed 
out, “Today, more and more 
people self-identify based on the 
podcasts they listen to.” 

While there’s no denying that 
the medium is receiving its fair 
share of attention (and, rightly 
so), podcasting is still very much 
in its infancy. The real growth of 
the medium is yet to come. 

To that end, in this issue, I share 
with you key takeaways from 
my discussion with Andrea De 
Marsi, COO of Voxnest, an audio 
technology company specializing 
in podcasting solutions. We 
examined their in-depth 2019 
State of the Podcast Universe 
report. Their findings may 
surprise you. 

FROM THE EDITOR

STEVE OLSHER, Founder/Editor-in-Chief
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INTERVIEW

GLYNN 
WASHINGTON
The Cult of Personality

Quick … name one of only three people on 
the planet to launch three different shows 
to number one on Apple Podcasts. 

If you just said, “Glynn Washington,” 
you’d be correct. He and his Co-Executive 
Producer and creative partner, Mark 
Ristich, accomplished this rare podcast 
trifecta with Snap Judgment, Spooked, and 
Heaven’s Gate.

250,000,000 downloads later, Glynn is still 
keeping it real. But, if you think he’s raking 
in piles of cash because he’s one of today’s 
leading podcasters, think again.

Part renaissance man, part cult survivor, 
and ALL storyteller, Glynn has an innate 
gift for connecting people of all walks 
of life through the power of auditory 
visuals... and for delivering the highest-
quality productions to his fans.

It is this attention to perfection that 
makes Glynn a true master of the craft. 
It’s also the reason he nearly laughed 
himself out of his chair when asked if 

Know who the other two are? Like CA$H? 
Email us HERE with your answer by February 25. 
We’ll randomly select one person who answers 

correctly and send ‘em $100!
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I want to start by saying that this is not a story.  
It’s a road trip.

—Alice Isn’t Dead

My first experience with podcasts was business 
related. As an entrepreneur since 1998, I was always 
looking for the “next best thing” to promote myself 
and my business.

And then podcasts roared onto the scene…

“Podcasts are it! You can be promoted by Apple on 
iTunes,” they said.

Except… initially, they weren’t.

Back in 2007 (which is when I first tried to host my 
own podcast), it was nearly impossible to get them on 
iTunes. The whole thing became a bit of a train wreck.

T H E  F I C T I O N 
P O D C A S T:
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FROM THE 
EDITOR

Don’t Judge A Book By Its Cover

For this month’s cover feature, I sat down 
with Paris Hilton to discuss her new show, 
Trapped In Treatment. 

With more than 100,000,000 followers across 
various social media channels, Paris is one 
of the world’s leading influencers. However, 
she is so much more than just an influencer. 

She is personable, caring, and incredibly 
intelligent. Her companies have generated 
billions of dollars (yes, with a “B”), and her 
mission to “inspire, empower, and create 
lasting, positive impact” clearly permeates 
everything she does. 

The blonde stereotype she has portrayed 
on television who, among other things, is 
famous for her catchphrase “That’s HOT!” 
is an act—one she parlayed into a global 
empire. 

Nowadays, it is easy to lull ourselves into 
believing that we ‘know’ people based solely 
on the content they put forth or how the 
media chooses to portray them. 

When you read this month’s feature, I hope 
you’ll appreciate Paris for the woman she is 

STEVE OLSHER
Founder/Editor-in-Chief
Podcast Magazine
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and the impact she’s having on the world. 

Interviewing Paris reminded me of the 
often-used adage, “Don’t judge a book by its 
cover.” She is far more than meets the eye. 

The same holds true for those featured in 
this month’s inaugural ‘Unsung Heroes’ 
feature. 

On the surface, the majority of credit for a 
successful podcast tends to land squarely 
on the shoulders of its host(s). There 
are, however, myriad others involved 
in the creation and distribution process 
who seldom receive their well-earned 
recognition. 

Join us in celebrating 22 ‘behind the 
scenes’ heroes—the producers, marketers, 

audio engineers, and others—who are 
instrumental in driving the shows that 
fuel our industry. And send ‘em a note 
to wish them congratulations. They 
absolutely deserve it.  

Next month, we release our inaugural ‘40 
Under 40’ feature. There are a handful 
of days left to vote for those you feel we 
should honor…

Nominate your selections HERE. 

Until next month,

STEVE OLSHER
@ThePodcastMag

 Fearless. Partnering. Collaborative. 
Michael has assembled a team of enterprising media pros to take 
Evergreen Podcasts from a fledgling startup to an award-winning 
podcasting publisher — now proudly home to a roster of over 150 
shows across four networks. Michael and company have had their 
heads down and sleeves up. The firm’s principals are set to open a 
new headquarters and media studios in a former radio station in 
the heart of Cleveland, Ohio. Now that’s something to sing about!
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Influencing. Positive. 
Change.

INTERVIEW
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Paris Hilton, renowned not only for her beauty, but also as a hotel heiress, television 
star, entrepreneur, podcaster, and advocate, is often referred to as the “original” 
influencer—a global icon who has amassed more than 100 million followers across 
myriad social media platforms. 

She is also widely recognized as a business innovator, and her multi-billion-dollar 
integrated media and product company, 11:11 Media, is an integral part of her ever-
growing platform, where the overriding mission is to “inspire, empower, and create 
lasting, positive impact.”

What many do not know is that Paris is an stoppable force for good in the world, and 
has dedicated her life to accomplishing this mission in all she does. 

Her critically acclaimed documentary, This Is Paris, demonstratively captures this 
essence. In it, she bravely reveals the abuses suffered as a teenager while attending 
Provo Canyon School, a boarding facility for troubled teens, in Utah. The film has 
garnered more than 51 million views to date and created massive ripple effects.

“I feel like we really 
got this important 
message out there, 
even though that 
wasn’t the original 
intention of the film. 
I was never planning 
on telling anyone 
that story. It all 
just happened very 
naturally with the 

director, Alexander Dean, who made me feel comfortable enough to even say what 
happened out loud. This was something I kept in for so long… I had no idea the world 
would react to it as it has. 

“I’m now so grateful that I was brave enough to tell my story, because it’s made a clear 
difference. I’ve gotten so many letters… there are thousands of children who have been 
through the same thing I have. I don’t feel alone anymore, and I have learned so much 
about myself. It’s been the most healing experience I’ve ever gone through—something 
that’s really changed my life in every way.”

In the film, there is a noticeable bonding between Paris and the women who endured 
similar experiences. That’s because Paris knows what it’s like to feel like the only 
person in the world enduring particular circumstances:

“I’M NOW SO GRATEFUL  
THAT I WAS BRAVE ENOUGH
TO TELL MY STORY, 

CLEAR DIFFERENCE.
BECAUSE IT’S MADE A
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“I felt alone for so long. I never thought 
anyone would understand, but there are 
people out there who have been through 
the same thing. Finding them, talking with 
them, and letting it out is so healing. 

“I know it’s hard, especially in the beginning. 
You just don’t even want to think about it. 
So many who’ve been through traumatic 
experiences just want to ignore them… act 
like they never happened. It’s too painful 
to think about, let alone ‘go there.’ But in 
the long run, that hurts you more, because 
you’re holding everything in. As soon as you 
release it and speak about it, the healing 
process begins.”

Since the release of her documentary, Paris 
has helped spearhead policy changes across 
the United States. Her work, in partnership 
with the movement Breaking Code Silence, 
has moved to develop federal legislation 
designed to positively impact 120,000 
youth annually. This bill, sponsored by 
Congressman Khanna and Senator Merkley, 
will be introduced in 2022. 

Recently, Paris decided to parlay her influence 
and ability to impact positive change even 
further… via podcasting. On the heels of the 
success of her first podcast, This Is Paris, she 
chose to lean into the power of audio, “the 
future,” as Paris describes it, to reach even 
more people via a brand-new show, Trapped 
in Treatment. 

Trapped in Treatment “… focuses on the 
story of one youth treatment facility, its 
survivors, and the traumatizing abuse 
at the hands of their captors. Hosted by 
Caroline Cole and Rebecca Mellinger, it 

Photo credit: Brendan Forbes March 2022   |   PodcastMagazine.comPAGE 10
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weaves together personal accounts with 
historical detail and expert opinions to 
shine a light on what really happens at 
behavior modification centers, and how 
this billion-dollar industry has flourished 
for so long.”

“This show is so close to my heart,” Paris 
said. “I really just wanted to share my 
platform, so we can invite the voices of 
other survivors to come and tell their 
stories… people who have worked in the 
industry, senators and legislators, as well as 
the families and parents of the children who 
have been sent to these places. I want people 
to know the truth about what happens 
behind closed doors. That’s something I’ve 
been fighting for. And we’ve made so much 
progress, changing laws in seven states and 
now taking it to a federal level. 

“It’s about raising as much awareness 
as possible, so people can’t ignore the 
atrocities anymore.”

While podcasting appears to be a natural 
extension to her media empire, it wasn’t 
until the pandemic that she became an 
avid listener. But then, she was hooked: 

“I love how you can multitask while 
listening, ‘cause that’s me… that’s how 
I always am... so many things going on 
at once. When iHeart approached us last 
year to launch This Is Paris, I thought it 
was just perfect—I could have my own 
show, talk about what I wanted, interview 
interesting people, and set the record 
straight when the media made something 
up. It’s an amazing way to share my voice 
and platform with others.”

Life is  Short with 
Justin Long

Sibling Revelry

Good For You

PARIS
listens to

How do we make the 
most out of our short 
time here on Earth? 
That’s what we’re here to 
find out.

Kate and Oliver dive 
deep into the things 
that interest them and 
talk to other siblings in a 
free-formed, wide-open, 
relaxed conversation.

Whitney has a lot of 
questions for a lot of 
different kinds of people 
(friends, comics, celebs, 
experts, weirdos). She also 
has opinions. And a robot.

“THERE’S SOMETHING 
MAGICAL ABOUT

ON SUCH AN 
EMOTIONAL LEVEL.”

CONNECTING 
WITH PEOPLE 
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Paris produces This Is Paris via her podcasting 
and audio company, London Audio, which 
is underpinned by a multi-year partnership 
with iHeart. During the show, she has in-
depth conversations with the “hottest in 
movies, music, and television, innovators, 
creators, newsmakers, and icons.”

“One of my favorite guests was Amy 
Schumer,” she revealed. “I’m such a huge 
fan of hers! I think she’s so hilarious and 
fun… she’s a really cool girl. My dream guest 
is definitely Madonna. I’ve always loved 
her. I don’t know if she conducts podcast 
interviews, but that would definitely be a 
dream come true if I could have her on!” 

Paris encourages others who have a message 
to share to embrace the world of podcasting, 
too, even if they feel hesitant to do so initially. 

“I am actually a very shy, introverted 
person, which people would never believe 
unless they knew me. So I understand that 
hesitancy. But if podcasting is something 
you want to get into, just go for it. You can 

be at home, in your room, recording on 
your phone, and that’s it… you can get your 
voice out there. It’s not like you have to be on 
camera, and no one has to be there with you. 

“You could even do something like the ‘pod 
posts’ I’ve created, which are shorter-form, 
bite-size bits about whatever you want. This 
way, people can quickly and easily digest 
it. For me, it’s usually about what I’ve been 
doing that day or something that’s happening 
that I want to talk about. These episodes are 
never really planned.

“The bottom line is, if podcasting is one of 
your dreams, you’ve got to go for it!”

Watching Paris on screen, listening to 
her shows, or seeing her on stage as an 
internationally acclaimed DJ, it might be 
difficult to imagine her being shy… or 
having even the slightest bit of introvertive 
tendencies.

“I’m definitely nervous at first when I start 
my set, but there’s nothing like being on 

Paris and 
Meghan Trainor 
recording an 
episode of  
This Is Paris
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stage! Especially at Tomorrowland, or a 
big festival, DJ’ing in front of hundreds of 
thousands of people. It’s insane… you feel 
like you’re on top of the world. Everybody 
is jumping and screaming and dancing 
and smiling and crying… just being so 
happy. You can feel the energy from them. 
It’s indescribable.

“DJ’ing is absolutely one of my favorite 
things to do, and the shyness quickly 
subsides after I start. There’s something 
magical about connecting with people on 
such an emotional level. This is something 
I aspire to do in all areas of my life.”

Paris’s passions extend to the emerging 
world of WEB3, including NFTs, as well: 

“I am fascinated by it all. I’ve been in the 
space for a while now. It’s exciting to see 

everything happening with technology. 
It’s time for creators to get what they 
deserve—taking away the gatekeepers 
and giving everyone a chance to be able 
to make it. I love what WEB3 is all about 
and what it represents. I had so much 
fun creating ‘Paris World’ in Roblox and 
being able to hang out with my fans. I’m 
constantly amazed by technology and 
what’s becoming possible!”

Her role as an NFT leader—she was 
named to Forbes’ NFT 50 Most Influential 
People in NFTs list and was the winner of 
the “Best Charity NFT” at the 2020 NFT 
Awards—has lent itself to supporting 
other women, as well, thanks to her 
curation and launching of the Empowered 
By Paris: Empowered Women Empower 
Women Exhibition—“an NFT exhibit 

Guests on This Is Paris have 
included (from top left) 
television personality and 
comedian Jonathan Van 
Ness, reality tv star Kyle 
Richards, YouTuber JoJo 
Siwa, and actor/comedian 
Marlon Wayans. Madonna 
(right) is a guest she’d love to 
have on her show. DREAM GUEST

PARIS’S
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dedicated to showcasing and equipping 
female artists with a platform to succeed.”

“I play in the worlds I love,” Paris shared. 
“If I like something, it doesn’t matter 
who the artist is. I’ll buy it. Some people 
come into this world only thinking about 
investing and what something will be 
worth. I really enjoy supporting emerging 
artists, especially females. I like having 
their art in my collections, and I know it 
helps them so much. I’m so passionate 
about helping artists in this community, 
‘cause I love everyone so much!”

With so many endeavors, it’s difficult for 
Paris to narrow down what she is most 
excited about, going forward. 

“I love my show, Paris in Love, which is 
streaming on Peacock and E right now. 
It’s so beautiful and so much fun. It’s 
funny, it’s emotional… it’s everything. 
And the wedding episodes are stunning 
and magical, like a fairytale. 

“I’m also about to release my 30th 
fragrance, which I’m really proud of. 
When I was a little girl, I always dreamed 
of having one. So this is another dream 
come true! I love all my projects… my 
new tracksuit line is about to come out, 
too, which is really cute. My life is pretty 
nonstop!”

At the end of the day, Paris aims to take 
pride in all of her work and projects. 
Her tireless support of artists, women, 
and children around the world helps to 
facilitate this mission while illuminating 
her as the force for good she is… one 
who is truly using her influence to make 
a meaningful difference. 
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Founder/Editor-in-Chief

Steve Olsher
steve@podcastmagazine.com
Reinvention Radio   

“I WANT PEOPLE TO 
KNOW THE TRUTH 
ABOUT WHAT HAPPENS 
BEHIND CLOSED 
DOORS. 
THAT’S SOMETHING 
I’VE BEEN FIGHTING 
FOR.”
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Last month, in Part One of this series, we asked our hand-chosen, 
esteemed true-crime panelists our first question:

Why do you “true crime?” 

In case you missed it, the panel discussed how many podcasters 
“true crime” not only for the entertainment value, but more 
importantly, to provide a service to society. That is certainly the 
case when it comes to our panelists.

As a reminder, our panelists are:

Margot, host of Military Murder

Lori, host of The Unlovely Truth

Anna-Sigga, cohost of Anatomy of Murder

Kenzi and Holly, cohosts of Crimeaholics

Jake, cohost of Strictly Stalking

This month, we’re delving into a more global question we at 
Podcast Magazine® have asked a number of times:

How do you podcast?
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Lori, host of The Unlovely Truth

Margot (who wishes to remain anonymous!), 
host of Military Murder

In other words, where do you listen 
to podcasts, and how do you consume 
them? 

To offer a little bit of insider’s insight—
in over two years of writing for Podcast 
Magazine, I have deliberately listened to 
the shows I cover, as well as those I have 
considered writing about, the way many 
other listeners do—while working out, 
walking, driving, and doing work around 
the house. I intentionally consume them 
exactly as their avid listeners would. 

For most, it’s while doing other activities. 
That’s one of the beauties of this medium. 
Unlike watching a video or reading a book, 
for example, which are generally focused 
activities, our podcast hosts are often in 
our ears while we are multi-tasking. 

I very rarely sit and listen to a podcast 
at my desk. When I do, it is to confirm 
a detail from a particular episode while 
writing an article.

So, I relished the opportunity to ask this 
group of seasoned professionals how 
they podcast.

Anna-Sigga from Anatomy of Murder had 
one go-to show she listened to before 
getting into podcasting herself. “I listened 
to Serial way back when it started. I loved 
it, because I thought it was very well 
done.” Now that she is one of the icons 
of the genre, she listens to a few more.

“My number one go-to place for listening 
to podcasts is in my car,” revealed Anna-
Sigga. “I’m by myself. I am not on the 
phone, or dealing with every other 

The Panelists

Anna-Sigga, cohost of Anatomy of Murder

Jake (left), cohost of Strictly Stalking

Kenzi and Holly, cohosts of Crimeaholics
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distraction, so I can really absorb [the 
content]. What I have found is that it 
allows me to take it in differently. I pay 
attention in a different way. I like the 
intimate setting you get from listening 
in the car, too. It makes it much more 
conversational and one-on-one. I think I 
pay attention more.

“My second favorite way of listening to 
podcasts is while running. It’s a great 
way to let the time go by and forget that I 
really want to stop running,” she laughed.

Margot from Military Murder reminisced 
on her time working on a military base. 
“When I was going back and forth from 
the base, I would always listen to podcasts 
in the car.”

But as is the case for many of us, life 
changes. “I don’t have as much time as 
I used to when I was driving so much,” 
admitted Margot. “Now, I listen when I’m 
working out first thing in the morning, 
and when I put the baby in the stroller 
and go for our walks so I can get my daily 
steps in. That’s my main time to listen.

“I really like listening to podcasts through 
my headphones,” Margot continued 
contemplating. “Sometimes, I’ll play it 

on Google while I’m in the kitchen. [The 
sound] kinda goes all over the place. 
But when I put my earbuds in, it’s more 
focused, and I feel like I absorb it more. 
It’s amazing, because even when I watch 
a true-crime show, I have to actually 
physically take notes to remember what 
was said. But when I listen to a podcast 
episode about a case, I am more likely to 
retain the information.”

That revelation spurred a suggestion 
from Margot to Anna-Sigga, one attorney 
to another—“Maybe we should make the 
jury wear little earpieces, so we can be 
right in their ears? Just a thought…”

Perhaps a subject for an entirely different 
panel, we joked. 

Jake from Strictly Stalking joined the 
panel discussion from his car—something 
he does often. Naturally, the rest of us 
assumed that is also where he listens 
to podcasts. “That’s a pretty general 
assumption,” Jake laughed as he drove. 

Yet it was correct: 

“During the pandemic, many of us had 
to take calls or Zoom meetings in our 
cars,” Jake continued. “Ken always ribs 
me about this, but I do love listening in 
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Hosts from some of 
the top true-crime 
podcasts met with 
True Crime Category 
Director Ken Bator 
(top, center) to 
discuss “how” they 
podcast

“HOW” DO YOU?
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the car. There’s something about this 
chamber of isolation that supports the 
intimacy of podcasting. It’s comforting. 
There’s so much going on out there, and 
this is my private space.”

Prior to the pandemic, there was a shared 
opinion in the podcasting space that the 
rise of the medium somewhat coincided, 
and would continue to align with, the rise 
in time spent in cars. In 2019, it seemed 
that drive-time commutes were increasing 
in many major metropolitan areas. This 
certainly appeared to be the case in areas 
where the freeway system was more 
robust than the public-transportation 
options—i.e., Los Angeles, Houston, and 
Minneapolis/St. Paul.

I remember learning about drive times 
during the very first course I took on 
podcasting almost a decade ago. One of 
the instructors was a guy I barely knew 
at the time named Steve Olsher. (You may 
have heard of him… he’s the Founder/
Editor-in-Chief of the magazine you’re 
reading right now.)

When pressed by the students of that 
course as to how long a podcast episode 
should be, Steve explained that, in 
general, it should be as long as it needs 
to be. However, if a podcaster absolutely 
wanted or needed to focus on a particular 
length of time per episode, it would likely 
be around 11 minutes. Why? Because that 
was the average length of commute to and 
from work at the time.

Two years ago, in March 2020, New Media 
Summit participants discussed how most 

vehicles that had rolled off the assembly 
line in recent years even have an icon 
right on the dashboard touchscreen for 
podcasts—an addition that is predicted to 
remain for the foreseeable future. 

Of course, the whole world was turned 
upside down on the last day of that New 
Media Summit, as sports leagues began 
shutting down due to COVID-19. The 
commute for many workers quickly went 
from 11 minutes to 11 seconds as they 
walked from their beds to their laptops 
in their homes.

“I like the intimate 
setting you get from 
listening in the car… it 
makes it much more 
conversational and 
one-on-one. I think I 
pay attention more.”
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However, that doesn’t detract from Jake’s 
point that, for many listeners, their 
vehicles are one of their favorite places—
somewhere they spend a lot of time for 
a number of reasons. This will likely be 
the case again as we emerge from the 
pandemic, and carmakers are keenly 
aware of the importance of creating an 
oasis within the vehicle (complete with a 
premium sound system).

Lori, host of The Unlovely Truth, listens 
to podcasts in her car as well, as she 
tunes in when and where she “can best 
consume the information.” She admitted:

“I’m not a runner. If you see me running, 
someone is chasing me, and I probably 
need help.” This garnered a hearty laugh 
from the panel. 

Lori went on to explain that she will 
often listen to podcasts while walking on 
the treadmill or doing mundane tasks. 
She chooses those times for a particular 
reason: 

“Those are times I’m not thinking a lot 
[about the task at hand]. I want to take in 
what I’m hearing,” she gestured. “That’s 
a good time for me to be consuming 
[content].”

Like Lori, many listeners are intentional 
about timing their podcast consumption. 
Lori considers it a learning opportunity. 
In addition to listening to other true-
crime podcasts, she listens “to a lot of 
‘how-to’ podcasts. I want to learn more 
about being a speaker, about marketing, 
and other subjects. I have a few podcasts 

that I am listening to on those topics now. 
I think podcasts are a great way to dive 
into that kind of material.”

Some listeners may be surprised to hear 
that a lot of professional podcasters, 
creators who take their craft very 
seriously, are not avid podcast listeners 
themselves. Many will point to the time, 
energy, emotion, and passion they pour 
into their own podcasts not leaving a lot 
of resources for them to consume other 
podcasts on a regular basis.

That is the case with Kenzie and Holly 
from Crimeaholics. “For the most part, 
Crimeaholics has consumed a lot of our 
lives,” admitted Kenzie. While she does 
listen to other true-crime podcasts to 
support her friends in the genre, it’s on 
occasion, not religiously. “At one point, 
podcasting was a full-time job for both 
of us. 

“I stopped listening to podcasts because 
I needed to step away from it,” she 
continued. “I needed a way to separate 
from it. When I did listen to podcasts 
religiously, it was Joe Rogan and Ben 
Bergeron. Back then, it was daily, and in 
the car.” 
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“The work that we do in True Crime takes 
a lot mentally,” Kenzie shared. (More on 
that in Part Three of our series.)

Holly echoed Kenzie’s sentiments about 
why she listens to podcasts less often 
post creation of Crimeaholics. “I hate to 
say it, but I don’t listen to podcasts much 
anymore, either,” Holly confessed. “We 
have a group text message—Margot’s 
actually in it—with several other true-
crime podcasters, and we’ll listen to their 
shows… but honestly, I hate the sound,” 
Holly laughed. “I used to listen all the 
time—while I was cleaning, driving, and 
working out. But now that I listen to 
myself and edit my own episodes, I really 
hate the sound. I like silence. When it’s 
my time, I check out with silence. So, no, 
I don’t really listen to podcasts anymore.”

Clearly, for some podcasters, “how they 
podcast” is to not podcast at all.

To summarize, our panel’s number one 
place to listen to podcasts is in the car. 
Second, via earbuds while doing a non-
mind-consuming activity.

There is something interesting about 
looking back at the evolution of home 

entertainment. About a century ago, 
intimacy was created around the radio 
after dinner, as family members listened 
to The Shadow or Little Orphan Annie. 
Next, we moved to watching television, 
and then videos on computers followed 
by smartphones. Now, we seem to have 
come full circle to the unique experience 
that only audio can provide. As an 
executive from iHeart Radio once alluded 
to during a conference I attended a few 
years ago, there is an intimacy in being 
right in people’s ears.

This is especially the case when it comes 
to listening to True Crime. There is a 
visceral reaction to someone speaking 
to you about some of the most horrific 
and disturbing cases today and in recent 
history. This brought up an intriguing but 
unintended discussion among the panel 
about the emotional and psychological 
aspects of producing a true-crime podcast. 
Cliffhanger: more on that next month. 

True Crime Category Director

Kenneth C. Bator
truecrime@podcastmagazine.com
Public Safety Talk Radio  

Some of the most 
common activities 
listeners do while 
listening to their 
favorite podcast include 
exercising, cooking, and 
commuting

MULTI-TASKING 
OPPORTUNITIES
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Ken’s Independent Review Of A True Crime Podcast You 
Probably Haven’t Heard Of... But Should Be Listening To

CRIME THEORIES

Clunky but interesting and sometimes 
humorous. That is the best way to sum up 
Crime Theories. 

After over two years of writing for Podcast 
Magazine and listening to dozens, probably 
over 100 podcasts in that time, I hear a 
lot of what I call “yammering.” I was even 
compelled to look up the definition—“to 
yammer” is to “talk foolishly or incessantly.”

Fortunately, the yammering done by the hosts 
of Crime Theories is the latter. Because there’s 

nothing wrong with talking incessantly, as 
long as it is entertaining and interesting. And 
that is the case with Crime Theories. 

The podcast primarily digs into cold cases 
as well as the theories behind them. Most of 
the stories are not terribly familiar, which I 
found intriguing. 

I particularly like the way the co-hosts opine 
about cases. They share opinions backed 
by logic, and not in a way that forces their 
points of view on listeners. 

This was especially the case in my favorite 
episode: #89, “The Teenage Shooter.” They 
covered the story very well and handled the 
delicate aspects, such as the family refusing 
to talk to the hosts, quite tactfully. 

While the hosts take their storytelling 
seriously, fortunately, the same does not apply 
to themselves. Most listeners will enjoy the 
often-lighthearted banter. If you’re looking for 
something just a little different on your next 
road trip, give Crime Theories a listen.
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At a time when fashion shows, red carpets, 
and other familiar events are few and far 
between, the fashion industry has turned 
to podcasts to remind the public of a 
glorious cultural history, re-establish why 
fashion matters, and dig into the exciting 
projects that are shaping the industry.

Since podcasts, including those of 
high quality, are relatively simple to 
produce, an increasing number seem to 
be appearing in the Arts space. Themes 
range from the history of the big brands 
to the backstories of prominent design 
collaborations. This is great for fashion 
enthusiasts, who are gaining incredible 
insights via audio content.

If you’re one of them, here are three you 
don’t want to miss:

Dior Common Thread

The Dior Common Thread podcast series, 
hosted by Ed Tang, offers discussions 
with the creative souls at the center of 
collaborations initiated by Kim Jones, the 
Artistic Director for Dior Men.

Kim may well be the most absorbing 
element of this podcast. A man of 
many passions, Kim loves rare books, 
physiology, tapestry, and lots more, and 
his collections of functional items have 
been a source of inspiration for him. 
The work of fashion designers, writers, 
and artists who think differently became 
fodder for him to chew on as he developed 
his unique brand of creativity and became 
a designer himself.

If you’re wondering what a day in the life 

of these design collaborators is like when 
working on projects, Kim spills the beans. 
He reveals how sometimes, great ideas pop 
up when they are simply walking down the 
street together. He believes it is important to 
have a thick skin and a laugh before working 
closely all day, ensuring they don’t take 
themselves too seriously and instead focus 
on getting along and being professional. 

Kim’s observations are telling. Listeners will 
probably agree with his assertion that the 
current fashion landscape has drastically 
changed the titans of the industry. This 
podcast’s glimpse into the world of creative 
collaboration is living proof.

Gucci Podcast

Speaking of collaboration, through Gucci’s 
podcast, we learn more about the Florentine 
fashion brand’s “eclectic narrative, 
inspiration, and vision,” as noted in Apple’s 
description. 

In the episode “Creative Directors Alessandro 
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Michele and Demna Gvasalia on The 
Hacker Project,” audiences hear the 
heartwarming behind-the-scenes story 
of the way this project was birthed and 
evolved. The combined brilliance of these 
leading designers left an indelible mark 
on the world of fashion as they “hacked” 
Gucci and Balenciaga’s “design codes,” or 
motifs, in an unprecedented way to mark 
Gucci’s centenary anniversary. Now, their 
fascinating creative process is revealed, 
thanks to this podcast. 

As Alessandro recalls how he bounced 
the initial idea off his partner and then 
jumped onto Facetime with Demna, 
listeners take in the charming simplicity 
of how it all started.

Have you ever had a conversation with 
a like-minded peer that felt like you 
were catching up with an old friend? It 
turns out that’s essentially how Demna 
described that inspiring initial chat to his 
husband. Fashion enthusiasts get to hear 
about the natural way the project flowed 

from inception to fruition. After their 
creative fires had been lit, the designers 
gave each other space to experiment and 
explore the possibilities. Forget meetings; 
the duo simply kept each other informed. 

Only in amiable, authentic conversations 
like the ones on this podcast will you 
hear a comparison between fashion 
and pornography. As Demna says when 
discussing appropriations, “Everybody 
plays with everybody’s codes.” The 
difference with the Hacker Project was 
that there was a layer of permission.

This podcast is designed for listeners 
who want fresh insights into the inner 
workings and lives of key players in the 
world of this Italian fashion giant. 

3.55 - Chanel Connects

Chanel’s podcast, 3.55, was launched 
in 2017 with a focus on “combining 
innovation and technology with aesthetics 
and passion,” as per its Apple description.

Intimate discussions with key players on 
the fashion and art scene give listeners 
a peek behind the curtain. Gabrielle 
Chanel’s apartment, the Métiers d’art 
ateliers, and event spaces are among the 
recording venues. 

The newest podcast series, Chanel 
Connects, ensures this luxury fashion 
brand continues to stamp its authority as 
a forward-thinking icon of high culture. 
Listeners are sure to be delighted with 
conversations with high-profile artists, 
including Pharrell Williams, Hans 
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Ulrich Obrist, the Artistic Director of the 
Serpentine Galleries, and Es Devlin, artist 
and stage designer. 

The first episode set the stage for many 
more fascinating discussions. In it, critic 
and curator Aric Chen leads a must-
hear conversation with architect Sir 
David Adjaye and fashion designer Anifa 
Mvuemba. 

They may inspire listeners to have a 
positive approach when things don’t go 
as planned. Innovation under pressure 
clearly comes naturally to Anifa, the 
founder of the women’s clothing line 
Hanifa. She unexpectedly ended up having 
a virtual fashion show on Instagram, but 
it turned out to be a blessing in disguise.

Audiences tuning in to a Chanel podcast 
may not anticipate amusing tales of 
childhood habits, but that’s what you’ll 
hear, along with the laughter that 
accompanies pandemic stories shared 
in this episode. With three different 
approaches to new ways of working and 

the challenges of travel, it is a treat to be 
a fly on the wall for this chat.

From the serious side of creativity to the 
hilarious, this podcast connects audiences 
to a reimagined Chanel brand.

Just as fashion bloggers opened the 
industry to the masses, eradicating 
its image as the exclusive domain 
of established critics and high-brow 
members of society, the podcast medium 
may be creating a new wave of change. 
Who would have thought the fashion 
industry would have turned to the world 
of audio to elevate this highly visual 
sector? Podcasts are already delivering 
rare insights into the fashion world. 
What’s next? Time will tell… 

Arts Category Director

Raven Blair Glover
arts@podcastmagazine.com
Amazing Women And Men  
Of Power  
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enthusiasts are 
gaining incredible 
insights, delivered 
through audio 
content.”
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THE ARTIST ENTREPRENEUR 
PODCAST

No creative wants to be a starving artist. On The 
Artist Entrepreneur Podcast, business and PR 
strategist Catherine Orer is doing her part to 
help artists see that they can be entrepreneurs 
in a way that feels authentic to them. 

This show is essentially a valuable forum 
for artists to get practical guidance from 
Catherine, as well as peers who are further 
along in their journey. 

It is no secret that most artists detest the 

business side of earning a living. Catherine 
and her guests prove, episode after episode, 
that it is possible to turn one’s art into a 
profitable career. Best of all, the experts 
empathetically share their insights into the 
challenges and fears many artists face and 
clearly outline the steps to overcome these 
perceived limitations. 

Some episodes expand the scope of what 
artists may consider to be opportunities 
available to them. One such episode is entitled 
“The Role of Curators in the Art World.” 
Listeners learn not only about curators, but 
about the role of exhibitions and museums.

The advice shared on this podcast ranges 
from the importance of consistently engaging 
with your audience to the reasons creatives 
need to protect their artist brands.

Any artist can benefit from the priceless 
strategies Catherine and her guests share 
based on their wealth of experience. Take a 
listen today. 

Raven’s Independent Review Of An Arts Podcast You Probably 
Haven’t Heard Of... But Should Be Listening To
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Shining A Light On  
Health Advances 

On The 
Cutting 
Edge 

How can we keep up with the latest health research 
and innovations? By listening to podcasts, of course. 
There are several shows dedicated to shining a light on 
the trailblazers of the health industry and the hottest 
health-related topics. 

The heightened interest in mental health, male fertility, 
and sexual health is a trend to watch if you like to keep 
an eye on new developments in the wellness world. 
These topics, along with aging better, are among the 
areas generating an increase in related technologies, 
which make solutions for enjoying a long, healthy life 
more accessible to the masses. Scientists and experts 
also seem to be perfectly willing to speak on shows 
where they can share the strides that are being made to 
provide solutions that seemed unattainable in the past. 

Following are three podcasts you can turn to if you’re 
interested in hearing from many of these experts:
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Muscle Intelligence

Ben Pakulski is the host of Muscle 
Intelligence, formerly the Muscle Expert 
Podcast. He typically breaks down the 
complicated process of building muscle 
and losing fat. 

Every week, he interviews leading 
experts who provide strategies for 
peak performance. These leaders from 
various scientific fields cover physical 
and mental strength and muscle 
hypertrophy (an increase and growth in 
muscle cells). Listeners walk away from 
each episode with tips and hacks that 
will help them to optimize their health, 
thanks to a clear understanding of what 
they need to do in the areas of nutrition, 
sleep, hormones, mindfulness, and 
mindset. 

In the episode “Optimize Male Sexual 
Performance,” listeners learn about 
effective tools to boost your vitality in the 
bedroom and beyond. Ben interviews 
Dr. Judson Brandeis, an award-winning 

urologist and sexual medicine expert. A 
clinical researcher, physician educator, 
and surgeon, Dr. Brandeis shares 
important information that men may 
find intriguing.

Any man who is wondering how to 
prevent vascular degeneration, especially 
as he gets older, needs to listen to this 
interview. Listeners also learn about a 
comprehensive personalized approach 
to balancing hormones and a specific 
type of therapy that enhances sexual 
performance. As if that’s not enough, 
Ben and Dr. Brandeis also discuss a 
rejuvenation protocol for men to achieve 
muscle growth and fat loss.

The Peter Attia Drive

Dr. Peter Attia is a Stanford/Hopkins/
NIH-trained MD who interviews 
health experts on The Peter Attia Drive 
about subjects related to longevity, 
performance, the pursuit of excellence, 
and critical thinking.
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In the episode “Revolutionizing Our 
Understanding of Mental Illness with 
Optogenetics,” guest Karl Deisseroth 
M.D., Ph.D., a practicing psychiatrist, 
explains the science of longevity in a way 
anyone can understand. 

He also talks about combining bio-
science and human engineering to 
create revolutionary tools that use 
genetic engineering to input light-
sensitive channels into any neuron. 
This means that photons can be used to 
turn on or off specific neurons. This is 
called “optogenetics,” and it is opening 
up exciting, new areas of research, 
because it can be used to gain a clearer 
understanding of mental illness and guide 
the development of new treatments. 

Dr. Deisseroth provides profound 
“insights into depression, anxiety, autism, 
and personality disorders and explains 
the role of optogenetics in mapping out 
brain regions responsible for common 
mental health afflictions.”

Ben Greenfield Fitness

The Ben Greenfield Fitness podcast 
is your destination for cutting-edge 
advice based on the latest findings in 
biohacking, anti-aging, fat loss, fitness, 
and nutrition. Ben interviews medical, 
exercise, and diet professionals who 
cover everything from ancestral wisdom 
to modern science. The Qs & As and 
content from “America’s top personal 
trainer” about optimizing the mind-
body-spirit connection are also sure to 
prove helpful to many people.

One of the most fascinating episodes 
gives listeners the opportunity to learn 
about the Train to Hunt strength and 
conditioning program and how it feels to 
hunt with a bow. The audience also finds 
out how plant medicines can enhance 
the hunt and gets “an insider’s look at the 
sacred hunting experience.”

Guest Mansal Denton leads men on 

If you’re looking to attain and 
maintain peak performance, 
or you simply have a healthy 
curiosity about innovations 
and exciting research, it’s 
great to know that several 
podcasts deliver just what 
you need.
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peak performance, or you simply have a 
healthy curiosity about innovations and 
exciting research, it’s great to know that 
several podcasts deliver just what you 
need. The hosts go to impressive lengths 
to keep their audiences in the know. There 
just isn’t enough space to showcase all the 
cutting-edge content here. Explore your 
favorite podcast platform for much more. 
Happy listening! 

wilderness quests and explains how the 
practice of sacred hunting helps men to 
reconnect with nature in a respectful way 
and have “tribal brotherhood.”

This form of hunting is seen as “a 
transformative encounter with death.”

Mansal is the subject of the upcoming 
documentary Below The Drop, which 
explores our relationship to life and death 
through hunting. 

The topic of sacred hunting takes the 
exploration of the mind-body-spirit 
connection to a whole new level.

If you’re looking to attain and maintain 
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THE MINDFULNESS AND GRIEF 
PODCAST

The Mindfulness and Grief Podcast is hosted 
by thanatologist Heather Stang. In case 
you’re wondering, a thanatologist examines 
death from many perspectives. While this 
may sound morbid, this podcast is not at 
all depressing. In fact, it is surprisingly 
hopeful in both the content and tone of the 
conversations. 

Let’s face it: we all have to deal with grief at 
some point. This show proves that there is 

life after loss. Whether you need to cope with 
bereavement or you’re a grief professional, 
Heather teaches you how to apply a mindful 
approach to grief, so you can navigate difficult 
emotions, exercise self-compassion, and 
develop a self-care practice. For example, 
recent guest Faith Wilcox shared how self-
expression through writing leads to healing. 

Heather’s mindfulness exercises also help 
you celebrate the life and memories of your 
loved one. The techniques are designed to 
help you cope with the pain of loss, and as a 
result, they improve your emotional, mental, 
and physical health. 

Of course, it is critical to have helpful resources 
and a strong support system when you’re 
grieving. Heather is the author of Mindfulness 
& Grief and the guided journal From Grief to 
Peace. In her community, she offers guided 
meditations and livestreams for support. It 
is comforting to know you don’t have to go 
through a time of mourning alone. 

Christine’s Independent Review Of A Health & Fitness Podcast 
You Probably Haven’t Heard Of... But Should Be Listening To
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THE PROFESSIONAL PODCASTER

Chances are pretty good that your podcast 
is broken into the same three sections as 
everyone else’s: 

•  The fun, musical/voiceover intro

•  The interview/story or content

•  The much less considered outro

And who can blame you? You probably spent 
12 years in school learning that the intro-
body-conclusion was the perfect format. 

While there are plenty of successful shows 
that operate with this triad structure, there 
are also dozens of segments your audience 
may just love if you’re willing to branch out 
a bit and be different. 

Let’s look at 13 different segment ideas you 
could add to make your show standout. 

13 IDEAS
For Adding 

Awesomeness 
To Your Show
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1. INTERLUDES 

If your podcast covers a lot of material, 
your audience may appreciate a small 
break every once in a while to digest what 
they just heard, breathe, and get ready for 
the next part. Adding five to 10 seconds 
of music might be enough to give your 
listeners a break and perhaps provide a 
segue between sections. While this may 
not be a segment in and of itself, it will 
help to break your content into segments.

2. SNAPSHOT

If your podcast features a new guest each 
week, or highlights a particular book, 
company, or show, why not put a special 
snapshot feature between your intro and 
content? Everyone loves a good movie 
trailer, right? Maybe your guests have their 
own sizzle reels you could play. Or you 
introduce them the way the announcer 
introduces a boxer. Come up with a way to 
provide a little zip before the show begins. 

3. LISTENER CALLS

Advice columns are syndicated in just 
about every newspaper and radio call-
in show and have been a mainstay in 
late-night radio forever. Setting up a 
place where your listeners can leave 
you recorded messages can be a great 
way to build a segment around audience 
engagement. Perhaps you “randomly” 
choose a listener question from each 
episode and answer it before you sign off. 
Maybe you publish a recorded comment 
someone had about the previous episode 

to help encourage your listeners to 
become regular subscribers. 

4. GAMES

A game I love to listen to on BBC Radio 
is called “:60 Seconds.” Before guests 
leave, they have to attempt to speak for 
60 seconds without repeating a word 
(other than articles, like a, at, to, the, etc.). 
You give them a subject (i.e., “Facebook 
marketing”) and then start the timer. 
Once 60 seconds is reached, you then 
switch topics. Perhaps it is the same 
subject for everyone, and you keep track 
of the winning time. 

5. WHAT I’M USING

Create a short segment where you detail 
for the audience what you’re using. For 
instance, what’s on your desk? What service 
do you use for email marketing? Maybe 
you talk about your favorite journal and 
why, or your favorite apps. This segment 
doesn’t have to be long… people love to 
hear about behind-the-scenes stuff. 

Breaking up 
your show with a 
segment or two will 
keep your audience 
on their toes. 
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6. FEATURED QUOTE

There is a billion-dollar market in daily 
quote calendars, Monday morning 
motivation emails, and quotes-of-the-day 
apps. You could easily build a segment 
around a motivational statement or quote. 

7. HOST INSIGHT WRAP-UP

Jerry Springer, the former mayor of 
Cincinnati, hosted a talk show for many 
years. While the guests were usually 
outrageous, ridiculous, and/or over-the-
top cheesy, Jerry always ended the show 
with his own insights and take on the 
situation. He even recorded it backstage, 
so it had the look and feel of a different 
segment. 

8. MORE ON THIS

This is harder to do if your podcast is 
live, but a quick rundown of related 
episodes the listener might want to 
check out if they want “more on this” 
is a great segment to add to the end of 
your show. For instance, you might be 
interviewing Dave Ramsey about money, 
but he mentions that he religiously 
takes his nutritional supplements every 
morning. “For more on this, check out 
our December 2019 episode with Dr. Josh 
Axe on the supplements you should be 
taking…” Then, you perhaps provide a 
short teaser about that episode. 

9. OUT IN THE WILD

Your industry isn’t just you. Consider doing 
a segment about the other news going 

on in it. Breakthroughs, conferences, 
announcements, updates, etc. When you 
become a friend to the industry, often 
times, the industry becomes a friend to you. 

10. BOOK SYNOPSIS

Nobody has time to read all the books 
they’d like to (or feel like they should) 
be reading. Instead of recommending 
a book, spend five minutes giving your 
audience the lowdown on one. What are 
the takeaways? What are the big ideas? 
Teach them in five minutes what took the 
author 300 pages. 

11. EMBARRASSING STORY 

Who doesn’t love a little humility and 
laughter? Sharing an embarrassing story 
about yourself (or recorded message from 
your listener) could be just what your 
audience needs to keep them motivated. 
After all, how are they going to fall in love 
with you if all they know are the questions 
you ask your guests?

12. SPONSOR PLUG

Even if you don’t have sponsors, doing a 
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sponsor plug segment will get your audience ready for 
when you do. Remember that your business is your 
show’s sponsor. For practice, highlight a company 
that pays you, whether it’s an affiliate or a business 
that uses you. Teach your audience to love what you 
appreciate. 

13. YOUR DAILY INTERVIEW

When you’re out and about, do a five-minute interview 
with someone you come across. What’s the number 
trick your taxi driver uses to make sure he’s always got 
a passenger? What does the manager of the restaurant 
you frequent feel is the most important thing he or 
she does each day? What does the plumber do to get 
more jobs? Then, make that recorded quick interview 
a segment of your show. 

Breaking up your show with a segment or two will 
keep your audience on their toes. And when your 
audience falls in love with the segments, they may 
even listen through the episodes they’d normally skip 
just to get to that little piece of joy each day. 

The Professional Podcaster

Dan R Morris
propodcasters@podcastmagazine.com
TracingThePath  

SEE 
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STANDUP 
COMEDY YOUR 
HOST AND MC

People create podcasts for all types of 
different reasons. Some want to entertain. 
Some want to build their business. Some 
have something to give back.

For Scott Edwards, it was to reconnect 
with old friends and colleagues. 

Scott is an entrepreneur at heart who has 
started over a dozen companies over the 
past four decades. Given his lifelong love 
of comedy, one of them was the Laughs 
Unlimited Comedy Club in Sacramento, 
CA, which he opened in 1980. Although 
Scott is no longer the owner, the club is 
still in existence in the Old Sacramento 
area of the city.

Scott’s experience as an entrepreneur 
has provided him with plenty of stories 
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Reconnecting Via 
Podcasting

Scott Edwards of 

INTERVIEW
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as well as recorded comedy sets and 
interviews, all of which form the 
foundation of his podcast, Standup 
Comedy Your Host and MC. 

When Scott says that the motivation 
for creating the podcast was to not only 
provide a true source of entertainment, 
but to get back in touch with friends he has 
gained over the years, he truly means it. 
One of those friends was Bob Saget. Some 
may remember him as the original host 
of America’s Funniest Home Videos, or 
for his role as Danny Tanner on the ABC 
sitcom Full House in the late 80s and 90s. 
Unfortunately, Saget unexpectedly died on 
January 9th, just one day before Scott sat 
down with Podcast Magazine® to talk about 
Standup Comedy Your Host and MC.

Beginning the interview with 
condolences, Scott replied: “We had 

recently communicated about Bob 
doing my podcast. Neither one of 

us thought there was a hurry,” 
Scott admitted. “He was out 
on a national tour, and doing 
his own podcast, as well. So, 
I was biding my time.

“Bob was a friend. From 
1980 to about 1987, he 
worked for me all the 
time—he was actually one 
of my first headliners. Dave 
Coulier introduced us. He 
and Bob really helped teach 
me what it took to run a 
club—how to treat comics, 
how to charge, what to pay 

people, how a show should go… then, 
they introduced me to Garry Shandling 
and George Wallace, and the rest was 
history,” Scott reminisced.

“In 1981, Bob helped me to produce my 
first TV commercials to promote my 
club. It was him, me, and comedian 
Carrie Snow,” he continued. “We did two 
different commercials to get the club, 
which was brand-new, into the public eye. 
He took the time and never charged me 
for it… and we had a ton of fun, too. In one 
commercial, Bob throws me off a roof. In 
the second, he and Carrie are driving a 
car contemplating what they were going 
to do that night, and they literally run 
me over. I had no problem jumping up 
on the hood of my car and breaking my 
own windshield. I remember Bob saying, 
‘Man, that’s commitment!’

“Bob worked for me several times a year 
for many, many years. Then, during the 
filming of Full House, he came back.” 
This trip down memory lane sparked a 
particularly funny story from Scott’s days 
of owning a comedy club. “I think one of 

“Bob [Saget] really helped 
teach me what it took to 
run a club—how to treat 
comics, how to charge, 
what to pay people, [and] 
how a show should go…”
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the funniest things was that moms would 
call up and say, ‘We want to bring our kids 
in to see Danny Tanner—you know, Bob 
Saget.’ And I’d go, ‘No! There’s a reason the 
club is 21 and over.’ He was a such a clean 
actor on that show, but on stage, he was 
one of the filthiest comedians out there.”

Scott shares some of his entrepreneurial 
expertise on how to run a comedy club and 
the business of comedy on his podcast, as 
well. For example, he goes into “the money 
involved on the business side of comedy” 
in Episode 41, which ironically features 
“Two Funny Guys—Tim Jones & Bob Saget.” 
It dropped on November 15, 2020.

In it, listeners may be surprised to learn 
how little comics made in that time, even 
by 80s’ standards. “Another guy who 
helped me build the business was Garry 
Shandling, who was out of Phoenix, AZ. 
He did his first act on stage for me in 
August 1980 for $150.”

Not surprisingly, even with Scott’s business 
acumen and passion for comedy, it was 

initially a struggle to get the club off the 
ground. But in true entrepreneurial 
fashion, he found a way. “I didn’t have any 
money to do anything, so I wheeled and 
dealed with a local restaurateur in a place 
called ‘the Delta Queen’ in a tourist area 
known as ‘Old Sacramento.’ The deal was, I 
could use his banquet room free of charge, 
and he got the food and drink [revenue] 
while I got the door,” Scott explained.

“I had to bring in my club. So, I had to tear 
down the banquet and set up my chairs, 
lights, and sound for the show. Then, after 
the show, I had to clean up all my stuff, 
because they would have banquets the 
next day. This went on for six months. 
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Bob Saget on set filming 
several ads for Scott’s 
comedy club Laughs 
Unlimited (Bob and Scott 
pictured in lower left)
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I was by myself the first few weeks, and 
then some friends came and helped,” 
recalled Scott.

While it was a lot of work, there was 
also a lot of fun between shows. “It was 
late 1980,” Scott shared. “I’m sitting with 
Dave and Bob at a cocktail table having 
drinks after the show, and Bob and Dave 
are just cracking each other up. Finally, I 
ask, ‘What’s so fricking funny?!’ I was the 
boss, after all. Dave pulls out this piece of 
paper, and wrapped up inside of it is some 
table lint. The writing on the paper read, 
‘Dave, here’s some of my pubic hair.’ That 
is the kind of humor in comedy. It’s not the 
knock-knock jokes that crack people up.”

Continuing on the theme of the art of 
comedy, Scott was quick to point out that 
being filthy or swearing doesn’t naturally 
or automatically lead to something funny. 
Reflecting on his forty plus years of 
experience, he explained:

“We had our share of dirty acts come 
through the club. Some were dirty just for 
shock value. I’m not a believer in the guys 
who go on stage and say, ‘I went to the f—
in store to get some f—in bread’ and think 
it’s funny. But when you get somebody like 
Bob, or Jack Marion, and there have been 
a few others who know how to weave the 
words in, it’s different. Yeah, it’s dirty, but 
it’s also funny and something everybody 
can relate to. It entertains, and that’s what 
I care about as a producer.”

Given his knowledge of comedy, Scott 
also opined about the state of the genre 
and podcasting today. “Many people who 

think they’re doing a comedy podcast 
aren’t really doing comedy. I’ve been 
interviewed about 40 times in recent 
years, and most of them were for comedy-
based podcasts. So many are just two guys 
sitting in a basement thinking they’re 
funny, but in reality, they fade really 
quickly. Comedy podcasts are particularly 
difficult to keep going strong.

“Rogan is only as successful as he is because 
early on, he was able to get some famous 
people on who then carried the show,” Scott 
contemplated. “His job is much like mine—
as hosts, we can be funny in reaction. I have 
never stated that I’m a comic. I’m just a 
producer who understands the art form. I 
don’t do the art form.

“When it comes to comedy podcasts, it’s 
shocking to me how unfunny some of 
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these folks really are. Doing a poop joke 
doesn’t make it a comedy podcast.” 

However, Scott admits that everyone has 
a different definition of what is “funny.” 

“Comedy is very introspective. Some 
people like The Three Stooges, for 
instance, and some don’t. Everybody has 
a different ilk for what’s funny.”

Wondering what makes Standup Comedy 
Your Host and MC funny, then? Perhaps 
it is because those who truly understand 
the art form of comedy can make people 
laugh whether it is the 2020s or 1920s. 

Regardless, Standup Comedy Your Host 
and MC is obviously funny to a sizeable 
sector of society, based on its followers 
and reviews. To that point, while Scott 
fully appreciates the value in podcasting 
to reconnect with comics and friends 
from the 80s and 90s, he also sees the 
show as a tribute to comedians who long 
to be their kind of funny without worrying 
about backlash. 

“It’s an homage to comedy the way it was,” 

he stated. “Things have changed even in 
the last two years. It’s gotten extra weird. 
I was able to share Bob Saget live on stage, 
and Dana Carvey, Garry Shandling, Pat 
Paulsen… so audiences could see how 
truly funny these people were and are. My 
audience is mostly males over 50, because 
they love that type of comedy. It really 
feels so much more free.” 

What’s to come in 2022 for Scott’s show? 

“I’m not setting any Joe Rogan records 
or anything, but I did just hit 50,000 
downloads, and I’m starting to make my 
way up the lists. I just launched my third 
season, and I’m mixing it up. Instead of 
doing stand-up comedy one week and then 
an interview or one-on-one interview with 
a professional entertainer, this year, once 
a month will be a comedy roundtable. 
Basically, I went to the Bay Area and LA, 
got two or three comics in a room, and 
turned on the ‘record’ button. They came 
out great, and I’m really proud of them.”

If the first two seasons are any indication, 
avid listeners of Standup Comedy Your 
Host and MC will be sure to enjoy the new 
season just as much. 

Comedy Category Director

Kenneth C. Bator
comedy@podcastmagazine.com
Cool Culture Corner  

“I have never stated that I’m 
a comic. I’m just a producer 
who understands the art form. 
I don’t do the art form.”

March 2022   |   PodcastMagazine.comPAGE 42

mailto:comedy%40podcastmagazine.com?subject=
https://www.btcinc.net/coolculturecorner
https://standupcomedyyourhostandmc.com/


Ken’s Independent Review Of A Comedy Podcast You’ve 
Definitely Heard Of... But Might Want To Reconsider Listening To

ALL OVER THE PLACE

“Disappointed!” 

That was one of my favorite lines from Kevin 
Kline in the film A Fish Called Wanda. It was a 
movie I went to see reluctantly with a friend of 
mine back in the day, but thoroughly enjoyed.

Conversely, I was really looking forward to 
listening to All Over the Place, but ultimately 
felt much like the Kline character in the 
aforementioned movie: “Disappointed!”

Maybe I expected too much. After all, All 

Over the Place is very true to its title. At its 
core, the podcast is simply two comedians 
yammering about whatever is going on in 
their lives.

But that’s basically what both The Pete and 
Sebastian Show and Bill Burr’s Monday 
Morning Podcast consist of, too. The big 
difference? They are actually funny! Unlike 
the hosts of All Over the Place.

I can count the laughs I enjoyed while 
listening on one hand… even if my thumb 
fell off and someone bit off my pinky finger. 

Outside of the podcast, hosts Pat McGann 
and Jim Flannigan are funny comedians. 
However, their skills as comedians don’t 
seem to transfer well to the podcast world. 
When you read “Come waste time with us!” 
in the description, know that unfortunately, 
it’s a pretty accurate description of the 
listening experience. 
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BEYOND THE MICROPHONE

Behind every successful podcast, 
you’ll find unsung heroes—people 
who work tirelessly behind the 
scenes to make the myriad pieces 
of producing a podcast come 
together, episode after episode. 
From executives, engineers, 
and managers to pre- and post-
production specialists, writers, 
marketers, service providers, and 
more, it takes a village to ensure 
a show makes the desired impact. 
This month, we celebrate our 
love of podcasting by presenting 
22 unsung heroes, nominated 
by those who see their efforts 
firsthand, who continuously strive 
to create the best podcasts they 
can for their audiences.

Congratulations to all!  
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Can podcast ads and branded audio 
be meaningful, powerful storytelling? 
Thanks to Annu, yes! Described as “a force 
to be reckoned with,” Annu pushes the 
boundaries with branded podcasts that 
inspire and dig deep. She works tirelessly 
to tell stories that matter, spark curiosity 
and joy, and bring podcast advertising and 
branded audio to the next level. Carrying 
much of the load on her back, she helps 
power a rapidly expanding podcast 
network while fighting for every creative 
opportunity for herself and her team, so 
they can keep telling stories that matter. 

ANNU SUBRAMANIAN 
EP Audio and Vox Creative of  
Who We Are: A Chronicle of Racism  
in America

A musician by trade, Felipe had little 
experience in podcasting (other than as 
a listener) before jumping in with both 
feet to learn about the industry and the 
craft of editing when he joined the team. 
Since coming on board, the podcast has 
improved immensely, and he continues 
to make new recommendations for 
enhancements every episode. 

FELIPE VELEZ 
Podcast Manager of Stand Up  
& Stand Out
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Having worked in radio and 
Sirius XM, Lauren’s entire 
career has been dedicated to the 
audio space. Now with Cadence13, 
she has gone on to spearhead and 
launch podcasts like Goop, Brene Brown’s 
first podcast, Maria Shriver’s podcast, and 
most recently, Glennon Doyle’s. At any given 
time, Lauren is creating and producing over 
10 podcasts at the same time while also 
hosting her own show, Unleash Your Inner 
Creative. Lauren is passionate, hardworking, 
innovative, and talented. She knows exactly 
what it takes to create a show from the ground 
up, exceeding expectations along the way. 

LAUREN LOGRASSO 
Executive Producer of 
Glennon Doyle’s We Can 
Do Hard Things

Described as a “truly incredible 
person,” Mike leads Rogue Media 
Network, which currently has 70+ 
shows that all run thanks to his 15-
hour days and seven-day workweeks. 
The only thing he asks in return? The 
best content and podcasts from all 
the hosts.

MIKE HAMILTON 
Lead Content Creator at Rogue 
Media Network
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Rebekah has a passion for helping people trapped 
in, and survivors of, human trafficking. She also 
has an incredible gift that helps those without 
a voice—writing. Her scripts pull out the main 
themes in the guests interviews with such beauty, 
it’s like poetry. She organizes storylines to be fluid, 
interesting, and entertaining, and she does it all 
with an amazing work ethic and attitude. 

This team is credited for being an integral 
part of Average Joe Finances making it to the 
top one percent on Listen Notes. They “made 
life so much easier” and were “awesome to 
work with.”  

REBEKAH JORDAN 
Script Writer at  Qavah the Podcast

EDITING TEAM AT EDIT PODS 
for Average Joe Finances

Jesica, who works for Transformation Talk Radio, 
has helped in the creation of commercials, content 
scripts, marketing graphics, media kits, paid 
sponsors, and more. After going live, Jesica and 
team, described as “the best around,” quickly edit, 
produce, and list the show on over 50 different 
platforms—all within 24 hours. 

JESICA HENDERSON 
Program Director and VP of Marketing for 
BossUp Babes
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Suzie is the total producer package. 
An original member of the ABC Audio 
podcasting team, she is an excellent 
writer, story editor, and project manager 
who is also technically savvy—she even 
assembles episodes and scores and mixes 
them when necessary. Her work speaks 
for itself, and she cares deeply about 
the power of audio storytelling. She also 
maintains a heavy focus on mentoring 
the next generation of creators eager to 
follow in her footsteps. Suzie embodies 
grace under pressure and consistently 
demonstrates grit and determination to 
get the job done while exuding integrity 
and kindness. 

SUZIE LIU 
Supervising Producer, The Dropout: 
Elizabeth Holmes on Trial (and  
many more!)

Michael is credited for growing a fledgling startup 
with a collection of five podcasts with 17,000 annual 
downloads to a thriving network averaging one 
million downloads per month in just five years, 
transforming it into a major player in the industry. 
His passion for storytelling, belief in the company, 
and vision for the future have carried EP to where 
it is today. Michael has always been excited about 
the evolving nature of this relatively young industry, 
consistently developing new approaches to the space. 
He is known as “a dedicated, incredibly hard worker” 
who believes in and supports his team above all else.

MICHAEL DEALOIA 
Chief Executive Officer of Evergreen Podcasts
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Two years ago, Kashmere was a novice in 
podcasting when she bravely took on the role 
of podcast producer for three weekly podcasts 
for the Productive Dentist Academy with 
grace, professionalism, and commitment. 
She accelerated her skillset to deliver 
professional, high-quality episodes week after 
week. She does all she can to ensure guests are 
well cared for while handling everything from 
editing, tracking stats, coordinating multiple 
softwares, and more. She is passionate about 
being the best producer she can be and has 
invested countless hours and sweat equity 
into ensuring she is. “Our success in sharing 
our message simply would not be possible 
without her!” 

KASHMERE FITCH 
Producer of Everyday Practices

An avid podcast listener herself, Aimee is “the 
equivalent of a whole team in the form of one 
committed professional.” Largely self-taught, 
she takes on every aspect of podcasting—from 
researching and scheduling guests to post-
production editing, marketing the episodes, 
and so much more. In just three years, she has 
elevated the podcast to heights never expected. 
Thanks to Aimee’s devotion to their audience and 
selfless concern for others, the podcast has been 
downloaded several million times, the numbers 
keep improving, and the impact keeps elevating. 

AIMEE LOYET 
Producer of Live Inspired Podcast 
with John O’Leary
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In 2015, Jeff began The Podglomerate 
with a simple idea: good podcasts 
*needed* great marketing and audience 
development. The Podglomerate works 
behind the scenes as the go-to podcast 
marketing firm for a high- profile portfolio 
of podcast clients, bringing national 
acclaim, major media placements, and 
millions of downloads to productions in 
the process. Through his dedication to 
podcast audience growth and success, 
Jeff, known as “a gentleman podcaster,” 
has been able to grow The Podglomerate 
from a one-person shop to a robust firm. 
His passion for podcasting is expansive, 
and he is always excited to work with 
others to find common podcast solutions 
and innovations. 

JEFF UMBRO 
CEO/Founder of The Podglomerate

Cynthia believes in the voices and opinions 
of young people—the future of our world. 
In 2011, she created a broadcast for teens, 
by teens, and with teens, completely 
unedited and uncensored. She began by 
coaching five teens to be reporters and has 
now coached over 50 adolescents between 
the ages of 12-19 to be communicators 
and journalists. Cynthia produces every 
show, books guests chosen to motivate and 
inspire teens, coaches teens to improve 
their performances, and does the publicity... 
for FREE! She has given teens a voice, so 
they can speak up, speak out, and express 
themselves. 

CYNTHIA BRIAN 
Creator, Producer, Publicist of 
Express Yourself !™ Teen Radio
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What started solely as a podcast is 
now a full-time business, and Kristine 
has been there since the beginning. 
She’s supported her colleagues every 
step of the way, offering strategic 
guidance, creative design, and systems 
organization in support of the overall 
mission. Kristine never stops learning, 
is conscientious, and goes the extra 
step to make Women Over 70—Aging 
Reimagined look great. 

KRISTINE M KRUSE 
Production Assistant, Editor, 
Distributor, and Social Media and 
Website Director of Women Over 
70-Aging Reimagined

Via her role as executive producer, Tiffany has 
overseen the management side of Local Leaders, 
and the growth in terms of listeners and content 
has been staggering. It’s also been featured 
in the Podcast Magazine Hot 50 Chart twice in 
2020 and was a finalist for The People’s Choice 
Podcast Award in the Best Business podcast 
category. Tiffany works tirelessly to promote 
the show through every aspect of the podcast 
business. Tiffany has also been honored as the 
Livingston Parish Chamber of Commerce Women 
in Leadership award winner, and is a business 
owner in her own right.

TIFFANY SICARD 
Executive Producer of Local Leaders 
THE Podcast
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Kale, “the backbone of this podcast,” is an audio engineer 
for Chicago Recording Company who “never gives less than 
100%.” He’s also responsible for encouraging the hosts of Girl 
Crush to start a podcast in the first place, and they “couldn’t 
have done it without him.” He not only handles the editing and 
creates new theme music/intros for every season, but he also 
sits in on recording sessions and helps guide episodes. Though 
everything is recorded virtually and 1,000 miles apart, listeners 
would never know it, thanks to his editing expertise. 

Founder of the Foundation for Inner Peace and authorized 
publisher of A Course in Miracles, Judith was responsible 
for launching Miracle Voices—a show that may have never 
seen the light of day without her. She recorded episodes 
right up to her passing in October 2021 at the age of 90. 
Because she gave love so richly and deeply, she was beloved 
by literally millions all over the world, and her presence 
continues to be felt by those who knew her. 

KALE EWING 
Producer/Engineer of Girl Crush Podcast

JUDITH SKUTCH WHITSON 
Originator of Miracle Voices

An “incredibly generous and fantastic human being,” Dan 
goes above and beyond to ensure every single podcast 
episode is successful. With the show since its beginning two 
years ago, he records all the audio, edits with unbelievable 
detail so each guest sounds their best, and then handles 
ALL of the technical details of getting it up into the Cloud 
on time, all the time. His incredible work ethic makes him 
integral to the show. 

DAN THIBEAULT 
Digital Producer of Live Your Best Life with 
Liz Brunner

HONORABLE MENTION
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The man with the “magic,” Tyler has been instrumental in all 
aspects of creating About Space Today. From instructing on the 
use of various programs to selecting audio equipment, lighting, 
and cameras, he has almost single-handedly made About Space 
Today the 24th of the top 50 ranked space podcasts. 

TYLER MCLEAN 
Pre-production, Producer, and Technical Director 
of About Space Today

Thomas has produced content for local and regional news stations 
as well as many advertising agencies in northeast Pennsylvania, 
Philadelphia, and NYC. At Safety Talk, he works tirelessly to make 
guests look great and supply them with social-media-optimized 
images to promote their episode on the show.

THOMAS J.  MOONEY 
Audio/Video Post-Production and Image Creation for Safety Talk
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Founder & CEO of Blubrry, Podcast Hall 
of Famer, visionary, and podcast industry 
pioneer, Todd has been tirelessly shaping 
the new media space for nearly two 
decades. He’s responsible for bringing 
advertising to podcasts back in 2005 with 
GoDaddy. He introduced the People’s 
Choice Podcast Awards and continues to 
perfect statistics for podcasting through 
the Blubrry platform. Blubrry is one of 
the top media hosting companies in the 
space today with a fabulous reputation for 
their tech support.

TODD COCHRANE 
Founder & CEO of Blubrry

Mike, who has been responsible 
for Blubrry’s tech support and 
documentation since 2009, is the 
epitome of not only tech support, 
but also customer service. Mike is 
known for having the patience of 
a saint and the knowledge of the 
podcasting industry to match. A 
podcaster himself since 2005, he 
also co-hosts the Blubrry podcast, 
Podcast Insider, along with being 
an avid ham radio operator. 

MIKE DELL 
Customer Support Manager of 
Blubrry
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Sign me up

NOW!

  Go behind the scenes and into the lives 
of today’s leading podcasters

  Includes showcases, and reviews of 
both well-known shows and amazing 
shows that fl y under the radar

  Delve deeper into the podcast stories 
you love

  Get introduced to new, podcast-related 
gear, products, technologies and 
platf orms

  Get unbiased, multi -variate Podcast 
Magazine categorical charts as well as 
independent listener reviews and rati ngs

  And, MUCH more!
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Frugal. 

The word conjures up images of little old 
ladies in support stockings and hairnets 
reusing tea bags and washing out Ziplock 
bags. 

But frugal is not the same as cheap, and 
today, it’s becoming an increasingly 
common way of life—a simpler, back-to-
basics lifestyle. 

The Frugal Friends Podcast, hosted by 
Jen Smith and Jill Sirianni, features ways 
to manage life’s resources simply and 
economically. 

They are also quick to clarify that “cheap” 
misconception: 

“One of the ways that I delineate between 
‘frugal’ and ‘cheap’ is that ‘cheap’ takes 
advantage of people. ‘Frugal’ does not,” 
Jill states.

When it comes to our money, most of 
us want to make intentional choices and 
decisions based on our values. “Cheap 
infers doing whatever it takes to get what 
we want for the lowest price possible. 
But that is not always sustainable,” Jill 
continues. “Sometimes, it requires taking 
advantage of people, which isn’t kind. 
So, that’s my delineation. Am I taking 
advantage of somebody just to save a 
penny? Am I being cheap?”

Jen lives by the axiom that the frugal 
lifestyle is “just being creative. It’s not 
how I can live my life around squeezing 
every drop out of every penny.”

The podcast itself is built around four 

“pillars” of frugality: our natural resources, 
our physical spaces, our money, and the 
most limited resource of all—our time. 

Jen expands these pillars to talk about life, 
“Because frugality isn’t just about money. 
It’s also about being a good steward of 
resources.”

One concept that crosses all four pillars 
is minimalism, which is a recurring topic 
on the show.

“We talk a lot about minimalism,” 
explains Jen. “Simple living is where that 
minimalist schedule, and being a good 
steward of your time, comes in. Those are 
the main pillars we talk about in addition 
to the personal finance portion.” 

When it comes to choosing topics for their 
episodes, Jen and Jill ask their community 
what they want to know, learn about, or 
see more of.

“One of the ways 
that I delineate 
between ‘frugal’ 
and ‘cheap’ is 
that ‘cheap’ takes 
advantage of 
people. ‘Frugal’ 
does not.” 
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“Our audience loves pay-off stories. And 
when they want to hear about topics we 
don’t feel best at conveying, we bring 
in guests who are,” Jen states. They are 
selective, however, as they only invite 
guests on every third episode. 

“When we consider a guest, we have 
specific criteria,” explains Jill. “Do we 
know the person and how they talk? Are we 
allowing them space to speak on a subject 
that they don’t often get to? That’s fun for 
us. You’re not going to hear someone on 
our show who is on a bunch of different 
platforms, just saying the same thing over 
and over again. So it’s a sort of blending of 
topics and themes that we want as well as 
what our community wants. We then seek 
out experts in those fields.” 

Ironically enough, Jill and Jen met in 
a roundabout way. Jill had met Jen’s 
husband at a party in San Diego, and the 
two became Facebook friends but never 
spoke again. Fast forward eight years, 
and Jill and her husband were traveling 
in their RV to St. Petersburg, Florida. 
Not knowing anyone, they posted on FB, 
asking if anyone wanted to hang out at 
the beach with them. Crickets—not one 
response. But later, Jen happened to see 
the post and reached out, saying they 
were going to be at the beach watching 
the sunset if Jill and her husband would 
like to join them. 

That chance Facebook post was the 
start of a friendship that evolved into a 
business. Jen and Jill realized they had a 
lot in common around frugality, financial 

freedom, and the way they handled their 
money. In fact, Jill and her husband 
were traveling and living in their RV as a 
means to paying off their student loans. 
Both couples were working on a debt-free 
lifestyle, so the podcast had a solid base of 
real-life experience from which to draw. 
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     Jen (left) and Jill aim to create a community 
where frugality is embraced by choice, not out of 
obligation
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Their backgrounds, as different as 
they are, contributed to their ability to 
podcast. Jen is a financial writer and 
spent a great deal of time researching, 
utilizing SEO, and optimizing her articles 
written for publication. She was able to 
use that expertise to quickly grow an 
audience for their podcast. Another ace 
in the hole is Jill’s husband, who was an 
audio producer. He actually had a hand 
in convincing the two friends to do a 
podcast in the first place. 

Jill didn’t grow up with an abundance 
of money, so her experience naturally 
lends itself to the topic of frugality. “My 
grandmother lived through the Depression 
era, and what she learned about resources 
and how to make what you have last has 
been passed down over generations. I 
think a lot of what we’re talking about 
resonates across generations, and 
everybody has to engage with money 
in some way or another. People want to 
learn from those they resonate with… 

people who are approachable and explain 
things in a way that is understandable and 
relevant to their lives.” 

Now, Jill’s “day job” is in the mental health 
industry, which brings yet another layer to 
their podcast. “I’m realizing that I can bring 
all aspects of myself into this show. And that 
has been really rewarding for me.”

The future is bright for the Frugal Friends 
Podcast. Its community of loyal fans 
consists of their followers on social media 
as well as a paid group that is helping add 
to the bottom line of their company. Jen 
and Jill offer challenges and workbooks 
for the group members, giving them 
first access to the material. Later, they 
offer these resources to the rest of their 
community, as well. 

In all they do with the Frugal Friends 
Podcast, Jill says it’s always about 
“providing a space for people to not feel 
so alone. We support our audience in 
having even greater intentionality when 
it comes to their finances, with a focus on 
being frugal with their money. Of course, 
we always love bringing fun into it, too. 
It’s like Jen says… ‘If it’s not fun, it’s not 
Frugal Friends.’” 

Now that would make a great bumper 
sticker. 

Leisure Category Director

Lori Lyons
leisure@podcastmagazine.com
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Lori’s Independent Review Of A Leisure Podcast You 
Probably Haven’t Heard Of... But Should Be Listening To

THE DORK-O-MOTIVE PODCAST

Okay, this is a fun podcast—even for someone 
not into machines and things that produce 
loud sounds or go fast! 

This is an incredibly engaging and well-done 
podcast. Host Brian Lohnes doubles as your 
history guide, exploring well-known as well 
as little-known motor events. The episodes 
are well- researched and vary in length based 
on the topic. Interspersed in the episodes are 
“real life’’ newsreels, interviews, and “man 
on the street” remarks. 

The variety of episodes run from locomotive 
races to car races to jumbo jets running out of 
gas mid-flight to Evil Kneivel’s death-defying 
jump across the Snake River. Brian has an 
immense talent for putting the listener right 
in the moment of the event he’s discussing. 

There are quite a few podcasts out there that 
discuss all things motors, but few actually 
find the unique and weird happenings. Brian 
does, though, and he researches thoroughly. 
Listening to the episodes truly gives the 
listener a deep understanding of the event 
and its logistics. 

If I had to find a negative, it’s that there aren’t 
enough episodes. As of this publication, 
there are less than 50.

I’d give this podcast a 10 if I could… it’s just 
that good. 

5
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INTERVIEW

Getting The GoodsThe Goods On 

Where Podcasters 
Influencing Society 
& Culture Gather, 
Get Connected, & 
Grow Community… 

One Friend 
Recommendation At A Time

PAGE 62



SO
C

IETY
 &

 C
U

LTU
R

E

JJ Ramberg started her media career as 
a receptionist for NBC’s Nightly News. 
She’d been a reporter and producer before 

making her way to an anchor position 
hosting MSNBC’s Your Business 

for 13 years. She’s 
inhabited the 

traditional 
m e d i a 
space for a 
long time, 

and in 2016, 
she took on 

hosting Been 
There,  Buil t 

That—a podcast 
complementary to 

Your Business. 

“I always laugh, because 
while I’d love to say the 

success of my show was just 
because I was an amazing host 

and we had great content, the 
truth is, I also had this machine 

behind me called ‘NBC News.’” 

What she noticed as she entered the 
podcast space was that it was mostly the 
voices with deep pockets or industry 
connections behind them that were 
amplified. With that awareness, she also 
realized that a lot of great ones were being 
missed… voices that could be powerful 
players in influencing society and 
contributing to the culture, but who didn’t 
have that “executive team” and bankroll 
to reach the masses with their message. 

“When I started in TV, there were high 
barriers to entry. You couldn’t just go out 
and host your own show to get your voice 
heard; you had to work your way in and 
hope to be selected by those in charge. 
That’s how it was for me throughout my 
entire career. 

“In comparison, the barriers to entry 
in the podcast space are quite low. As a 
result, we have access to so many other 
voices, which in turn affects society and 
culture.” 

In the fall of 2020, JJ and her brother Ken 
co-founded and launched the Goodpods 
App, a multiple-award-winning podcast 
player that allows listeners to find their 
next great podcast episode to listen to 
based on the recommendations of friends.

“One thing that’s really interesting about 
creators—indie podcasters—is that while 
they might have a small audience, it can 
be an incredibly loyal audience. And 
so again, when we talk about how that 
influences society and culture, here’s a 
group of people who are ready to activate. 
And I think that is really incredible to see.”

Getting The GoodsThe Goods On 

“I really felt that it 
was important to 
create a platform 
where all voices 
could be raised.” 
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the Forefront 
podcast

Shortwave

My Climate Journey

JJ
listens to

Curating interviews 
with the pioneers at the 
forefront of the Web3, 
Social Tokens, DAO’s, social 
clubs, and digital cities in 
the process of creation.

Produced by NPR, Host 
Emily Kwong covers the 
“behind the headlines” 
of science and new 
discoveries in short (20 
minutes or less) episodes.

#13 ranked show in 
GoodPods’ top 100 
Technology chart, 
featuring host Jason 
Jacobs’ former software 
entrepreneur on his quest 
to be part of the solution 
to climate change.
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Podcasting has paved the way to creating 
change in media, society, and culture via 
both the discovery and spotlighting of 
diverse voices, including those of women. 

“I think women have really gained a 
voice in the last fifteen years. When 
we launched Your Business in 2006 on 
MSNBC, our first story was on a female 
entrepreneur in Harlem, New York City. 
At that time, you didn’t really hear much 
about entrepreneurship, and nobody was 
talking about female entrepreneurs. Yet 
over the 12 years I hosted the show, that 
completely changed. Suddenly, there were 
conferences for women founders—people 
supporting one another—and being one 
of them, it was just so fun to watch. I’ve 
seen a lot of support for women in the 
podcasting world, too.” 

The massive growth in number of 
shows and episodes available inspired 
JJ to start Goodpods. As of this writing, 
there are 2,760,846 podcasts and more 
than 50 million episodes, according to 
Listennotes. That can feel both confusing 
and overwhelming to the average listener, 
which is why Goodpods was designed—
to help listeners find the great voices 
and content not only of the bigger (well-
funded and backed by a media company) 
shows, but also those of indie podcasters. 

“As a listener, I wanted a way to know 
what my friends and people I respected 
were listening to. I wanted to recreate 
what happens at dinner parties when 
you might be sitting across the table 
from a friend who starts talking about a 

topic discussed on a show you might not 
otherwise have known about. We created 
a podcast player that allows users to see 
what their friends are listening to, from 
the listener side.”

JJ created Goodpods for another specific 
reason, as well:

“I was lucky, in terms of how I was able to 
enter the podcasting world. But I knew 
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that not everyone was so fortunate… and it 
wasn’t because they didn’t have something 
interesting, entertaining, or important to say. 
They simply didn’t have a job as an anchor at 
NBC News. I really felt that it was important 
to create a platform where all voices could 
be raised. I chose to do so in order to help 
those people find their audiences, and help 
audiences find new voices.”

Recently named as one of Inc. Magazine’s 
Female Founders 100, Goodpods has also 
been honored as one of Fast Company’s 
Most Innovative Companies.

“I spent much of my career in front of 
the camera as a reporter, and then as an 
anchor. And it’s been really fun for me to 
flip sides—to build a platform of support for 
others. It has been so exciting, interesting, 
rewarding, and fun! I feel fortunate to be 
in a place that helps other people.” 

JJ’s dream is that great voices continue 
to rise up, regardless of the podcasting 
category. She believes that, as listeners 
discover those voices by way of Goodpods 
and listen habitually to more interesting, 
entertaining, and educational content and 

stories from hosts and speakers, the way 
the world thinks, collectively, will change. 

“In some cases, it will start with a tiny 
community… maybe 100 listeners. That 
community becomes fulfilling to your 
listeners because they have a place to go 
and a person to listen to. 

“All humans have a need to be filled 
with knowledge, entertainment, and 
connection. People want to listen to 
those they respect, are inspired by, and 
who touch them in some way. If you are 
that kind of person, podcasting is a really 
wonderful place to build an audience and 
have an effect or influence on them. It’s 
such an intimate medium, because you’re 
essentially listening one-on-one to the 
host or speaker. You really feel like they 
become your friends. Podcasting has the 
ability to reach people in a way that other 
mediums don’t. Whatever your message 
is, you can really have an effect on the 
people who make up your community.” 

Society & Culture Category  
Director

Anjel B Hartwell
societyandculture@podcastmagazine.com
Wickedly Smart Women Podcast  

“Whatever your 
message is, you can 
really have an effect on 
the people who make 
up your community.”
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OUT TRAVEL THE SYSTEM 

Tune in for travel hacks from the inside of 
Expedia—one of the biggest online travel 
shopping companies. Learn how to plan 
your trips for maximum enjoyment and get 
the biggest bang for your buck. 

The travel industry took a massive hit from 
the pandemic and is still navigating the “new 
normal” of travel. Many people who may 
have simply just jumped online and bought 
tickets at the drop of the hat in the past are 
now hesitant to travel, so they are much 
more mindful about the process. 

If you are one of them and thinking about 
making a trip, you likely want to be well-
informed while feeling both supported and 
equipped with the “inside scoop.”

Hosted by Global Head of Social Media and 
Influencer Engagement for Expedia Group, 
Nisreene Atassi, along with Expedia travel 
experts Christie Hudson and Adam Francis, 
the show launched in September of 2019 and 
includes episodes about traveling to national 
parks, an interview with the Astrotwins about 
what to watch out for when traveling during 
Mercury retrograde, a breakdown of how 
Airbnb and hotel pricing works, and how to 
maximize points and book great travel deals 
on Black Friday with the “Points Guy.” 

Even if you aren’t feeling quite ready to 
travel, this show will give you a whole lot to 
daydream about until the time comes for you 
to venture forth again! 

Anjel’s Independent Review Of A Society & Culture Podcast You 
Probably Haven’t Heard Of... But Should Be Listening To
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WHO’S MAKING 
ALL THAT RACKET?

GADGETS, GIZMOS & GEAR

140 characters. 

They called it a “microblog.” At first, 
being held to 140 characters when posting 
something was really strange. But it 
caught on, and then it caught fire… and 
then, everyone was referencing it. 

Twitter changed the world. 

Still today, if it’s news, you’ll likely find 
it on Twitter first, and no place on Earth 
is seemingly immune to the platform’s 
power. In fact, when the United States 
was hunting Bin Laden, it was an IT guy 
(@ReallyVirtual) watching helicopters 
overhead who was the first to break the 
news about the raid on his compound: 
“Helicopter hovering above Abbottabad 
at 1AM (is a rare event),” he tweeted from 
the small town in Pakistan. 

And its popularity and widespread use 
hasn’t let up. It has been a primary tool 
used in presidential campaigns and the 
mainstream media. 

As we approach its 16th anniversary, 

though, some think the time has come for 
a new “micro content” site to dominate 
the landscape. 

This time, in the form of micropodcasts.

Back in 2006, the idea of microblogging 
was quite foreign. Conversely, today, the 
idea of a micropodcasting site seems 
quite logical and normal, even begging 
the question, “Where have you been all 
my life?”

Your voice has a tone, inflection, and 
warmth that is hard to achieve in 140 
characters. Micropodcasting is the 
obvious evolution of Twitter, and quite 
possibly, a much more efficient way to 
share information. 

Perhaps it is logical because we totally 
understand how much information can 
be shared in a 15-second, 30-second, and 
one-minute spot on the radio. But unlike 
ads you hear on the radio today and full-
length podcasts, micropodcasts can be 
created in less than two minutes from 
beginning to end. 
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Soundsay

Not everyone can have their 
volume up all the time, so 

the founders of Soundsay thought it 
would be great for each audio clip to post 
automatically with transcription. Not only 
that, but in Snapchat fashion, they invite 
users to add a voice filter to their note, as 
well. Record a short message and have 
it dictated in the voice of a robot, alien, 
Santa, or other options. 

AnyVoice

The folks at AnyVoice thought 
114 seconds was a better 
max time than 99, and that 

users should have access to custom 
backgrounds and the ability to create 
captions for the short audio clips. 

Yibber and Riffr

The folks at Yibber 
and Riffr thought 

Racket

Racket seems to be the big dog in 
the micropodcasting universe, 

thus far offering users the chance to share 
99-second audio clips with friends, family, 
and followers. Like TikTok, the feed is a 
never-ending stream of audio clips easily 
created using the app’s tools. Users can 
record an audio, add an image, add tags, 
and publish within a minute. 

Cappuccino

Cappuccino takes the idea one 
step further by allowing a group 

of people, perhaps your closest friends, to 
post their own short clips. It then delivers 
the professionally combined and mixed 
group of audios to your first thing the 
next morning, with a note reading, “Your 
cappuccino has been brewed.” It’s similar 
to the Snuzzle app that was featured on 
the U.K.’s Dragon’s Den TV show as an 
inspirational alarm clock of motivational 
messages from friends. 

Synth

The Synth app saw this audio 
opportunity as a great tool for 

schools and groups. With Synth, you 
create a channel and post your first audio 
(question, lesson, conversation starter). 
Next, invite people to the channel, and 
then enjoy an asynchronous conversation 
of written and audio replies—all 
micropodcasting content.
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micropodcasts would be better if 
communities could be built around 
categories. Thus, the app gives you 
the opportunity to create channels (or 
hashtags) like #NFL-Playoff-Games. Then, 
others who want to share their thoughts 
about the playoffs can do so amongst 
others with the same interest. 

They also both emphasize that the more 
prevalent video-based apps just can’t 
be consumed at certain times, such as 
when you’re driving, but listening is 
something we’ve been doing since cars 
were invented. 

Trebble FM

Trebble wants to help 
microcontent creators by 
acting as a distribution 

tool. Record your 60- second audio file 
on the app, and Trebble will distribute 
it to Amazon’s Alexa, where users can 
subscribe to a “Flash Briefing.” They also 
distribute it to Google Assistant. (John 

Lee Dumas of Entrepreneurs on Fire is a 
Trebble user for this purpose.)

Highlight FM

H i g h l i g h t  r e a l i z e s 
there’s another side to 
micropodcasting. While 

many want to create and share their 
own microcontent, there’s a world of 
people who could benefit from merely 
consuming microcontent. 

For people on the go, Highlight FM is a 
listening tool. Users can hear the best 
moments from their favorite podcasts, 
news shows, podcasters, and trending 
topics. So instead of listening to the full 
three-hour Joe Rogan Experience episode, 
you can just hear the best five-minute 
clips and feel up to date. 

Across the board, app developers 
are seeing the power of audio. 
Micropodcasting may not yet have a 
breakout winner like Twitter, but one will 
surely arise and become the standard go-
to site for micropodcasting content. 

Think of all the times in the last week you 
said, “I just don’t have time.” 

Perhaps adding one of these apps to 
your world will give you a new level of 
freedom. 
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As we approach [Twitter’s] 
16th anniversary... some 
think the TIME HAS COME 
for a new “micro content” 
site to DOMINATE THE 
LANDSCAPE. 

Gadgets, Gizmos & Gear

Dan R Morris
prodreviews@podcastmagazine.com
TracingThePath  
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The $35B (with a capital “B”) direct sales 
industry has traditionally consisted of 
moms selling products to their families 
and friends. It’s one that promotes in-
home parties, recruiting new members 
to the company, and residual income with 
the potential of earning millions of dollars. 

Enter rebel Jennie Bellinger, host of the 
Badass Direct Sales Mastery podcast. 
And yes, “rebel” is a word carefully 
chosen to describe her: 

“What I see happen over and over 
again,” Jennie said, “is that a vast 
majority of network marketers are 
rebels. We are willing to step out of 
corporate—out of the traditional 
business model—to do something 
different. We’re willing to take that 
step out.” 

Jennie’s path to “Direct Sales 
Domme” started out fairly 
typically—it was a way to 

The Direct Sales Domme

BELLINGER

INTERVIEW

JENNIE
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attract my people … my goal was to get 
people to look at the art. I wanted women 
to start giggling and go, ‘That’s fun!’ If 
people immediately look at my tile art 
and get the joke, then they are my peeps, 
because it is hilarious. I mean, let’s be 
honest… it’s funny, you know? And if 
anybody looks at my art and has an ‘I could 
never!’ reaction while clutching their 
pearls, then they are not my audience or 
potential client.

“The way I see it, podcasting is a very 
individual experience—nobody knows 
you’re listening to it. Not even Apple 
knows. So if, in the privacy of your own 
car, kitchen, home, office, or gym, with 
your earbuds in, you can’t even listen to 
something that is a little outside your 
comfort zone, then you are not going to 
be successful working with me. When I 
coach or talk with people, I ask them to 
do things that kind of push their comfort 
zones. So again, if you’re turned off by my 
podcast, our paths are likely not meant to 

supplement family income while staying 
home with her kids. But she decided to 
take a different approach to the home 
party business model by starting monthly 
buying clubs. She discovered that she 
enjoyed training new consultants just as 
much as she did the selling. This path 
ultimately led her to being a certified life 
coach, helping her clients not just with 
business, but with “whole life.” Many have 
young families and work from home, and 
juggling all the responsibilities can be 
overwhelming. Luckily, the Badass Direct 
Sales Mastery podcast is there to help.

This is not your typical ‘pearls and rah 
rah’ podcast for the direct sales industry. 
As the name suggests, the podcast plays 
off the BDSM theme. From the cover tile 
to the use of “meatloaf” as a “safe” word, 
this is a tongue-in-cheek podcast that is 
really anything but. It teaches selling, 
leadership skills, life skills, and all the ins 
and outs of business ownership. And… it’s 
not just a podcast for direct sellers. The 
sound business principles discussed are 
relevant to ALL small business owners. 

The deliberate branding of the podcast 
is what stands out first. The tile features 
Jennie in a purple corset with a whip, the 
colors dark and mysterious. It appeals to 
the rebel in us, as listeners. The forbidden. 
The humorous side of sexy. The podcast’s 
website carries out the branding, and it’s 
simply fun. 

“We have a good time with it,” Jennie said. 
“We set the branding up as an attraction-
repulsion marketing thing. I wanted to 

“Podcasting is a 
very individual 
experience—nobody 
knows you’re 
listening to it. ” 
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I meet someone who identifies as ‘bad,’ 
they love me. The first meeting I ever had 
with somebody from my audience started 
out with her scream. Like I was freaking 
The Beatles,” Jennie laughed. “And I’m 
going to quote Spiderman now: ‘With 
great power comes great responsibility.’ 
I have to make sure that what I’m putting 
out there is fully in alignment with my 
values, my branding, my beliefs, and my 
everything. This is what I was called to do.

“I remember Steve Olsher (the editor-
in-chief of Podcast Magazine®) saying 
something at the first New Media Summit 
I attended that has stuck with me ever 
since. He said, ‘There is someone out 
there praying for you. They just don’t 
know you exist. And it is your duty as an 
entrepreneur, regardless of your product 
or service, to get the message out there, 
so they can find you. Then, you can help 

cross. And that’s okay! People can think 
whatever they want of me. That’s not my 
business.” 

True to her rebel nature, Jennie explained 
how that sense of rebelliousness is 
rampant in network marketers. 

“We have the ability to rebel against 
the process provided by the network 
marketing company itself, too. What 
I’m doing is saying, ‘Yes, this is what the 
company says is the process. They boil 
it down to the bare minimum, but what 
you’re supposed to do is take that and go, 
okay, as long as I’m doing these three (or 
five or seven) things, whatever it is that 
the company says I do, I can absolutely 
be ME in each piece of the process.’ Make 
it yours.”

Jennie’s audience, to whom she lovingly 
refers to as the “Badass Crew,” is the 
reason she records the podcast. She feels 
a responsibility to them to produce quality 
episodes, and in return, she receives 
something equally fulfilling: 

“When the Badass Crew meets me, or when 

Host Jennie Bellinger uses a tongue-in-cheek 
branding of BDSM to market her unique approach 
of all things direct sales in order to get her clients 
“out of their comfort zones”

A “REBEL” OF A PODCAST
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entirely in Portuguese. This way, she can 
share her episode with her non-English-
speaking friends. Same questions, same 
answers, just all in Portuguese. So then 
her friends can listen to the English one 
if they want to get better at English, but 
they can go listen to the Portuguese one 
if they’re not feeling super comfortable 
with the English. I’m about to have my 
first bilingual episode!” 

For the inner rebel in all of us, take some 
saucy, add some racy, and finish with a 
splash of irreverence… and there you have 
the Badass Direct Sales Mastery podcast. 
Don’t say you weren’t warned! 

them achieve the outcome that you know 
you can get for them.’ I’m able to do that 
through my podcast.”

Jennie loves podcasting so much, in 
fact, that she often offers gifts to her 
listeners who reach out, because as she 
explained, “We are just as excited to hear 
from you as you are to reach out to us! I 
give free courses and free memberships 
out on my Facebook group, too… I give 
all kinds of things away that you would 
normally pay for, because it just makes 
me so happy to hear from people who 
are listening!” 

The Badass Direct Sales Mastery podcast 
topics run the gamut from mindset to 
finances to email marketing and more. It 
has also contributed to Jennie’s business’s 
growth, as she is now worldwide in 28 
countries. 

“I had my first episode with someone 
in Portugal, and now, we are getting 
an interpreter and doing an episode 

Business  Category Director

Lori Lyons
business@podcastmagazine.com

“I have to make sure 
that what I’m putting 
out there is fully in 
alignment with my 
values, my branding, 
my beliefs, and my 
everything. This is 
what I was called  
to do.”
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Lori’s Independent Review Of A Business Podcast You’ve 
Definitely Heard Of... But Might Want To Reconsider Listening To
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MASTERS OF SCALE

I had high hopes for this podcast. The host, 
Reid Hoffman, is one of the founders of 
LinkedIn, after all, and his list of guests is 
impressive. With his contacts, it should be! 

The podcast’s format is designed to test 
theories of scale for entrepreneurs. The 
formula is to have the host present a premise 
or theory, and the guest either proves or 
disproves it. It’s actually intriguing.

I have a couple of problems with it, though. 

The biggest is, of the episodes I listened to, 
it took an average of 4.5 minutes to actually 
get to the meat of the podcast. (Yes, I timed 
them.) Between the sponsor commercial 
and the setting up of the show, one episode 
actually took over seven minutes to get to the 
interview itself. 

Second, I find it just too slick… too edited… 
too much. Reid is obviously reading 
segues, and he’s more actor-like in his 
commentary. I would expect a host of his 
pedigree to be more—more engaging, more 
conversational… just more. 

The music is “dramatic” and “cinematic” 
(their words not mine), but I find it overtakes 
the content. There is gold in the podcast, I’m 
sure … I just don’t have the patience to mine 
for it. 
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When I started working in the podcast 
industry, I wanted to hear the voices of 
people who would truly make an impact. 
Heather Hester, host of Just Breathe: 
Parenting Your LGBTQ Teen, is doing just 
that—making a huge difference in the 
lives of her listeners and in the world of 
podcasting. 

Heather leads with love, education, support, 
and hope, and her listeners notice. They 
often send her “love mail,” thanking her 
for having the courage to share her story, 
thereby making them feel like they have 
permission to share theirs, as well. 

Although Heather intended her podcast 
to be for parents supporting their teens 
with their coming-out process, she loves 
the fact that her audience is comprised 
of the teens going through the process 
themselves, as well. Her goal is to 
transform the conversation around loving 
and raising LGBTQ+ teenagers, and that is 
exactly what her podcast is doing!
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Parenting Your LGBTQ Teen 

INTERVIEW

March 2022   |   PodcastMagazine.comPAGE 76



Book lover, creative writer, Yogi, wife, and 
mama of four, Heather has devoted her 
life to raising her kids. Being very involved 
in their school and activities, she prided 
herself on encouraging them to earn good 
grades while running a fairly conservative 
household.

Heather’s journey to becoming the host 
of Just Breathe began when her son 
Conner embraced his sexuality as a 
young gay man. In Heather’s words, she 
and her husband were “blindsided and 
shocked,” and they initially felt alone and 
overwhelmed. However, they quickly 
dove into learning everything they could 
about how to support him.

In the four plus years since, Heather and 
her family have felt every emotion and 
experienced dozens of situations ranging 
from heartwarming and humorous to 
terrifyingly life-threatening. 

Conner dives into his coming-out experience 
in episodes 21, 22, and 23, and his story is 
incredible, brave, and raw. The perspective 
he offers as a courageous role model for 

other teens to follow has contributed so 
much to the success of the show.

While on vacation with her family in 
Hawaii, Heather read about an author she 
loves launching a podcast. She recognized 
it as a “genius idea” for reaching and 
connecting with more people… something 
she was very interested in doing. She 
longed to support others traveling a 
similar path. 

So, she Googled “how to start a podcast” 
and came across a course that would teach 
her. She completed it, and three months 
later, launched Just Breathe. 

“I don’t want people to feel alone,” Heather 
explained. “Parents, kids, whomever… so 
as people reached out, I started creating 
a community for them to talk with one 
another, and it’s just been so lovely. The 
number of people who have shared such 
vulnerability was very surprising to me. 
It’s become this really beautiful process.”

“For parents—first, 
if your inclination 
is to panic, don’t. 
Just breathe. It is all 
about taking that 
breath and knowing 
YOU’VE GOT THIS.”
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Heather’s mission? To discuss taboo 
topics and erase stigmas surrounding 
the coming-out process and parenting an 
LGBTQ+ teen.

Via interviewing hundreds of experts 
and coaching families herself, Heather 
has created a framework consisting of 
pillars that help and support people 
moving through that coming-out 
process. Her principles are simple 
yet effective—to embrace, educate, 
empower, and love.

The four pillars are:

1.  Embrace: Embrace not just your 
child specifically, but also the process 
and the journey.

2.  Educate: Be educated about the 
process and the LGBTQ+ community. 
There are so many different pieces to 
it, depending on who you are, where 
you live, what your background is, 
and more. According to Heather, it’s 
about finding accurate information.

3.  Empower: Once you are educated and 
have embraced the process, you’re 
not the only one empowered to move 
forward. YOU can then empower 
your child and those around you to 
advocate.

4.  Love: While love is encompassed 
throughout all the pillars, it also 
stands on its own. The key here 
is that people understand what 
unconditional love really is—love 
without conditions and judgment. 
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Smartless

Dear Pod,

Unlocking Us Brene 
Brown 

HEATHER
listens to

Connecting people 
from all walks of life as 
they learn about shared 
experiences through 
thoughtful dialogue and 
organic hilarity. 

A comedy podcast that 
looks back at the bygone 
era of write-in advice 
columns like Dear Abby, 
Ann Landers, etc. to see if 
their wisdom still holds up 
in modern culture.

We don’t have to do life 
alone. We were never 
meant to.

“As long as there is 
love, it’s going to be 
okay. You’re going to 
get through it. You’re 
going to be stronger and 
wiser. It can be good and 
beautiful… so let it be so.“
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One tip Heather has for anyone parenting 
an LGBTQ+ child is around respectful 
communication: 

“First, don’t be afraid to make mistakes. 
When the effort is there, whomever you’re 
speaking with will likely be so touched 
that you’re actually making an effort. It 
is okay to ask questions, as long as it’s in 
the spirit of curiosity and love. People 
appreciate that.”

In fact, Heather’s current project is to 
create a course specifically about how 
to use the language of the LGBTQ+ 
community. 

If you are a child embarking on the 
coming-out process, or the parent of one 
who is, Heather has the following helpful 
advice:

“For kids—it’s okay to ask for what you 
need! If your parents or guardians don’t 
understand, explain it to them as best you 
can. But the most important thing to know 
is that adults are not mind-readers, so it 

is hard for us to know exactly what you 
need. So, ask for it. Know that there are 
people who love you. And if your people 
are not responding in that way right now, 
be patient. Sometimes, it just takes time.

“For parents—first, if your inclination is 
to panic, don’t. Just breathe. It is all about 
taking that breath and knowing YOU’VE 
GOT THIS. Let your child have their process 
and ask questions. If you find you’re needing 
information, support, and community, I’m 
here! There are lots of us out there who are 
willing and waiting to be helpful.”

Further, Heather explained how, when 
we see our kids in pain and struggling, 
we always want to fix it. No matter what 
it is, we want to provide solutions—it’s 
an instant parent response. But instead 
of saying, “I’m going to take care of 
that for you,” simply understand and 
recognize that intuitive response and sit 
on it, instead. Validate what your child is 
feeling, and let them know that you see 
and hear what they’re going through.

 “As long as there is love, it’s going to be 
okay,” Heather reassured. “You’re going to 
get through it. You’re going to be stronger 
and wiser. It can be good and beautiful… 
so let it be so.”

Just Breathe will help calm you, educate 
you, inspire you, and support you on this 
beautifully unpredictable journey! 

K
ID

S &
 FA

M
ILY

Kids & Family Category Director

Michelle Elise Abraham
kidsandfamily@podcastmagazine.com
Blissful Parenting  
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Michelle’s Independent Review Of A Kids & Family Podcast You 
Probably Haven’t Heard Of... But Should Be Listening To

I AM MOM 

Joining us from opposite sides of Canada, 
hosts Dimple and Shaista are the dynamic 
duo behind the I AM MOM Parenting 
Podcast. Its goal is to help us keep 
calm, be present, and connect with our 
families.                                                                                                                                                               

They are passionate about sharing 
effective parenting strategies based on 
modern science along with their extensive 
experience. I enjoy that their perspectives 
are completely different despite both coming 

from a holistic approach. Dimple, a former 
teacher, coaches kids and parents in her 
business Mindful Evolution, and Shaista is 
a kindergarten teacher of 16 years and the 
founder of Thrive Kids BC, which is all about 
helping students be loved, safe, secure, and 
successful. 

What I appreciate about this podcast is that 
it feels like I am at the kitchen table listening 
to friends chatting about life lessons, mom 
life, body shaming, and so much more. I love 
what they each bring to the table, and can 
tell their relationship goes way back, as their 
back-and-forth banter is so natural! 
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The Wonders of the World podcast is 
not just a history podcast. It is that, of 
course, but also so much more. When 
host Caroline Vahrenkamp takes you to 
visit the wonder in question, she doesn’t 
just tell you about the history of the 
place—she also describes the architecture 
and weaves stories into the buildings she 
describes. And to really share the flavor of 
it, she even provides you a recipe to cook 
at home in each episode.* 

Caroline has been wondering about the 
wonders ever since her parents took her to 
the Grand Canyon when she was 16 years 
old. She decided then that she wanted to 
see more, so she started compiling a list 
of dream destinations. 

A few years ago, she got into history 
podcasts, and being a natural storyteller, 
friends encouraged her to start one of her 
own. She already knew exactly what it 
would be about: The Wonders of the World. 

Of the 200 wonders she selected to feature 
on the show, she has covered 92 so far, 
so she is about halfway through. The 
wonders are divided into categories—
some are obvious and pretty much 
prescribed, like the traditional Seven 
Wonders of the World. Others, like The 
Seven Wonders of Islamic Architecture 
and The Seven Wonders of the Industrial 
Age, she invented herself. She also 
doesn’t always stick to seven… the natural 
wonders come in groups of ten. 

The podcast is basically chronological 
and divided into seasons that break at 
key moments in history—for example, 

when it started back in November 2016, 
we were at The Great Pyramid of Khufu. 
Next, Columbus’s arrival in the Americas 
is chronicled. Finally, the podcast will 
come full circle by ending in the brand-
new Grand Egyptian Museum. 

Each episode follows a structure that has 
been defined over time. They all open with 
a quote from a pop song that Caroline reads 
in a deadpan voice, which generally makes 
it sound hilarious. She then goes into the 
history of the place; she’ll often focus on 
one specific piece of history rather than 
attempting a more general overview. So, 
for example, in the episode on “The Tower 
of London,” she decided to eschew the 
building of it by William the Conqueror 
as well as the beheadings of Henry VIII’s 
various wives. Instead, to chime with the 
podcasting zeitgeist, she poses a question 
to listeners about one of the great unsolved 
true crimes of history: what happened to 
those princes in the tower?
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Caroline, as one might expect, is a 
seasoned traveler who has visited 52 of the 
wonders she plans to cover. She mentions 
the Alhambra, Teotihuacan, and Macchu 
Picchu (mostly for the llamas) as among 
her favorite places visited so far. On the 
list of places yet to go is Greece, home to 
seven wonders on her list. This is one she 
really feels she has missed out on so far. 

Interestingly, when Caroline launched 
the podcast, she did so under a different 
name and gender. She admits this caused 
her worry about being something of an 
impostor, saying, “I get a lot of impostor 
syndrome, because some of these other 
women podcasters have been doing it 
that way the whole time and had to build 
an audience from scratch. In a way, I had 
it easier.” 

It is fascinating to hear about Caroline’s 
transition as it pertains to her current 
experience as a female history podcaster 
versus her previous experience in this 

She’ll then describe the place itself, and 
this is where she really makes things 
come alive—the listener feels that he 
or she is walking amongst the ancient 
monuments. After that, she gives details 
about how to visit today, including some 
practical travel advice. Then, finally, she 
rounds off with a recipe. 

“I’ve always felt that food is a great insight 
into a culture. Understand their food, 
what they eat, how they eat… their levels 
of spice or savory or sweet or umami or 
whatever… and it just gives you a more 
complete understanding of these places.”

Over time, Caroline has incorporated guests 
into her podcast, initially starting with 
friends who might have visited the places 
she features while on vacation. Then, she 
began inviting other podcasters, like Bry 
from Pontifacts, Dominic from The History 
of Egypt, and Robin from The History of 
Byzantium, each of whom were able to give 
extensive historical background. 

Host Caroline (above) discusses the 
many wonders of world, including 
(from far left) the Louvre in Paris and 
Mausolus at the British Museum

THE WONDERS OF THE WORLD

PAGE 83March 2022   |   PodcastMagazine.com



Radar feature—as “inspirational to me 
even before I realized why.” 

From a listener’s point of view, one of the 
greatest benefits of the Wonders of the 
World podcast is that, unlike other strictly 
chronological history podcasts, people can 
jump in anywhere. Rather than worrying 
about missing something, you can try 
an episode that takes your fancy, or that 
covers a place you’ve already visited. 

So, whether you have honeymooned 
in the Alhambra, have a fascination 
with the ancient world, or enjoy trying 
recipes from far-flung places, you will 
find an episode for you… and once you 
have started, you might well find yourself 
hooked for good. 

heavily male-dominated category. 
Caroline has noticed that her listener and 
Patreon numbers have dropped slightly 
since she transitioned; however, her 
ratings have not, which is heartening. 
She has also noticed an increase in what 
she calls “Well, actually…” messages, sent 
by men who cannot avoid the dreaded 
mansplaining after deciding that Caroline 
would benefit from their vast knowledge 
(hint: she doesn’t!).

In essence, though, the podcast has 
not changed much since Caroline 
transitioned. “I don’t think my perspective 
on gender has changed. I made an effort 
to include women’s voices and history 
from the beginning, so that hasn’t really 
changed at all. But I do feel like there’s 
less engagement now than there was.”

Caroline names a number of women 
history podcasters—including Bry and Fry 
from Pontifacts, profiled in last month’s 
Podcast Magazine® issue, and Diana from 
Land of Desire, this month’s Under the 
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History Category Directors

Luke Baxter & Roifield Brown
history@podcastmagazine.com
The Things That Made England  

“I’ve always felt that food is 
a great insight into a culture. 
Understand their food, what 
they eat, how they eat… 
it just gives you a more 
complete understanding 
of these places.”

*As part of Podcast Magazine’s rigorous approach to 
research, your intrepid reporter felt the need to try 
out one of the recipes Caroline provides… one that 
looked manageable, of course. Cacio e Pepe from 
Italy—an apparently simple pasta dish of pepper 
and cheese—reported here as absolutely delicious! 
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THE LAND OF DESIRE
France is The Land of Desire referenced in 
this podcast title. It launched in July 2016, 
appropriately on Bastille Day of that year, 
and has covered such a wide variety of topics 
that it is hard to do it justice in the short 
space available here. 

Possibly the best way to introduce the show 
is to describe a few recent episodes that 
illustrate the breadth of topics covered. 
Diana has just released the first of two 
episodes about Marie Bonaparte, possibly 

not the most famous Bonaparte, but a 
fascinating woman who was a philanthropist 
and pioneering psychoanalyst. 

Diana describes herself as an “epidemiology 
nerd,” so she is able to provide real insight 
in her episode on “Louis Pasteur and the 
History of the Vaccine,” a subject that has 
obvious relevance to our own times. 

When I interviewed Caroline Vahrenkamp, 
she made mention of the episode, “The 
History of Madeleines,” a humble little cake 
with a story that reveals much about French 
history and society. 

Diana did a series about “Women at War,” 
as well, and as a bonus, she covered Rose 
Valland, an unassuming art expert who 
gulled the Nazis into trusting her and was 
later able to reveal where much of the art 
they looted from across Europe ended up. 

This is certainly the podcast for anyone with 
even a cursory interest in France. 

Luke & Roifield’s Independent Review Of A History Podcast You 
Probably Haven’t Heard Of... But Should Be Listening To
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The podcasting industry has many nooks 
and crannies from which businesses can 
evolve. Some you can see, while others are 
more hidden. One such hidden corner is the 
world of the professional podcast editor.

Podcast editors operate in the background, 
but their influence is profound. Their 
choices during post-production make 
or break an audio recording, and the 
philosophical approach an editor takes 
impacts results. 

Just as every podcaster has their own 
journey, so does each editor… including, 
generally speaking, prior experience with 
podcasting.

For instance, Bryan Entzminger, the man 
behind Top Tier Audio, grew his business 

from his own podcast. He started with a 
segment produced by a friend, and then 
spun off as its own show. As he continued 
to edit, he realized it was time to invest in 
training, and when he did, he also began 
collecting clients.

Similarly, Michael Jerry of Miti Productions 
started his own podcast interviewing 
people he met while driving for Uber. 
“What really energized me was the post-
production work,” he remembered. He 
enjoyed cleaning up a conversation to 
make everyone sound smarter, and this 
is when he knew he wanted to become 
an editor.

Others get into it because they love audio 
in other formats. Matthew Sterkenburg of 
Podcast Strong was always an audio guy 

INTERVIEW

March 2022   |   PodcastMagazine.comPAGE 86

THE ART OF



who focused on live audio, especially at 
church. One day, after being disappointed 
by the poor audio quality of a podcast 
he loved, he reached out. “I love your 
podcast, but the audio is horrible,” he 
wrote to the hosts. He even offered them 
a three-month free trial, which grew into 
a paid gig.

Steve Stewart followed his passion for 
personal finance straight to hosting a 
podcast to promote his services. When 
his friends in the industry wanted to start 
their own shows, they turned to him for 
his expertise. They didn’t want to do the 
editing work themselves, and were in fact 
happy to pay him to do it.

While editors are always looking for 
new clients, it’s not as simple as merely 
connecting with prospects. Especially for 
those with a religious background, they 
crave meaning as part of the work. “It has 
to resonate with me,” explained Jerry. “If I’m 
spending thirty minutes to an hour listening 
to someone talk, it has to resonate.”

“You can’t do this job if you don’t love 
stories,” reflected Sterkenburg. Part of the 
value in the work is hearing the stories 
shared in the episodes and contributing 
to the art of podcasting.

“Editing someone else’s interview is an 
art form,” Entzminger added, revealing 
his approach. “It’s a creative endeavor.” 
And while it would be easy to assume that 
the post-production phase of creating a 
podcast episode is the least important, 
Entzminger doesn’t think so.

“It’s a zillion tiny decisions made in the 
moment. You can never see the whole thing 
at once; you can only see the progress,” he 
said. “It needs to feel right. The pacing 
needs to flow.” Getting that “feel right” 
effect requires more than simply knowing 
audio—you have to know your client, too.

To podcasters who spend more time 
worrying about their content than the 
quality of their audio, you should know 
you’re presenting a challenge for editors:

Podcast editors 
(from left) Matthew 
Sterkenburg, Steve 
Stewart, Michael Jerry, 
and Bryan Entzminger 
discuss the value of 
putting your time and 
resources into making 
high-quality audio 
recordings

BEHIND THE SCENES
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“I wish people knew how much better their show 
could sound if they spent a little more time capturing 
a good recording on the front end instead of relying on 
someone on the back end to fix it,” Entzminger said. 
“I can fix a lot of stuff, and I can make it sound good. 
But I can’t make it sound as good as it would if it were 
recorded right the first time.”

Not only that, but bad audio quality could be costing 
you listens. “If your audience can’t connect with what 
you are saying because there are distractions, you’re 
going to lose them,” explained Jerry.

Audio editing can certainly be tricky business, for 
several reasons. One of which is that the work is 
dependent on others. Audio editors also often face 
the problem of delivering finished audio before their 
clients need it. So what happens when they need it on 
a quicker turnaround than normal? Is the editor forced 
to sacrifice a weekend day to meet the need?

Stewart has a creative solution. He charges an optional 
$35 rush fee to bend his normal timelines. He offers 
to waive the fee if the client sends his wife flowers, 
instead. It’s his way of making up for working on the 
weekend, and occasionally, she does get a bouquet.

The tools for great audio are readily available and less 
expensive than ever. “Nobody has an excuse for bad 
audio anymore,” said Stewart.

“The room is two-thirds of the recording,” Entzminger 
added. “Invest in making your room, mic, and tools the 
best you can.”

And if you really want great audio, hire a podcast editor. 

Religion & Spirituality 
Category Director

Eric Nevins
religionandspirituality@podcastmagazine.com

Halfway There Podcast   
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Eric’s Independent Review Of A Religion & Spirituality Podcast 
You Probably Haven’t Heard Of... But Should Be Listening To

UNASHAMED RECOVERY 
PODCAST
Podcasting is a great tool for getting a 
message out to a niche audience. As the 
technology required to pull off a show gets 
easier to use, anyone with a message can 
reach their people.

The Unashamed Recovery Podcast is a great 
example of this concept. Hosted by Josh 
Hollingshead and Drew Smith, the show 
creates conversations around addiction 
recovery. The goal is to “break the shame 
and stigma of addiction.” Episodes feature 

guests who have experience as addicts in 
recovery sharing their stories and showing 
that new life is possible.

Since starting the show in 2019, Hollingshead 
says that it created the opportunity to share 
with dozens of groups around the American 
Southeast. This is relevant because of the 
one critique I have: 

The show would benefit from closer editing. 
In some cases, guests and hosts were 
unbalanced, and listening was difficult. 
Various other noises, like coughing, were 
not edited out. The hosts’ style was good, and 
they did all the right things in terms of intro 
and outro, but there is room to grow.

What’s important to note here is that even 
with less-than-perfect audio, this podcast 
and these hosts are making a difference. You 
do not have to have everything together to 
start a podcast and change lives. 

It’s a lesson more spiritual people should 
learn: you don’t have to be perfect to be 
effective. 

3.5
MICS

PAGE 89March 2022   |   PodcastMagazine.com

https://www.podpage.com/unashamed-recovery-1/


DREAMS 
DO 
COME 
TRUE
Joe Valerio Of The 
Kansas City Chiefs

Joe Valerio is a former American football 
offensive lineman. His career started 
after being drafted by the Kansas City 
Chiefs in 1991. He played college football 
at the University of Pennsylvania, and in 
2005, he was added to the University of 
Pennsylvania Athletics Hall of Fame.

Joe always wanted to play football:

“Ever since I was a little kid, I dreamed 
about it. We used to have one of those 
backyard playsets with a swing in the 
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shape of a car, and I’d pretend I was on 
the Eagles bus, going up I-95 to play the 
Giants,” said Joe.

When Joe was seven years old, he joined 
his first competitive football team. He 
was chosen as right guard—a position he 
knew nothing about. He wanted to be the 
star player and get his name in the paper, 
which wasn’t likely as a right guard. When 
he told his father about his position, his 
dad advised him to bring value to the 
position he was chosen for, because you 
never know what could come of it. Thanks 
to that advice, Joe worked hard to help his 
team, and subsequently, his entire career 
extended from being a defensive lineman.

Joe went on to play basketball, baseball, 
and wrestling, as well. 

“I brought all those well-rounded skills 
to my football game. I tell young people 
the same thing—try out different things to 
become more well-rounded. It helps out 
a lot in life,” said Joe. 

Joe’s high school was big, and they had a 
solid football program. It was tough for 
him to get onto the field. But at the start 
of his senior year, he had reached 6’5” and 
caught the attention of several recruiters… 
including one from Penn State. 

Being the first person in his immediate 
family to attend university, Joe was very 
serious about balancing academics 
with sports. A well-rounded athlete, he 
focused on setting himself apart and 
being technically sound. He found that 
structure helped him stay focused, which 

gave him a much higher chance and 
opportunity to succeed. 

“Stay busy,” Joe advised. “The busier you 
are, the more you can stay structured, so 
you can focus on what you need to do and 
accomplish.”

Fortunately, Joe’s hard work paid off, 
and talent scouts from a few NFL teams 
were interested. They encouraged him 
to continue the hard work—if he did, he 
could have a great football career. Joe 
took the words to heart and continued 
pushing himself. 

As a senior, Joe secured an internship with 
a private investment firm. His dad gave 
him the following great fatherly advice: 

“My dad said, ‘Alright, son… you’re going 
to go to that office, and you’re going to do 
the work, and do it humbly,’” Joe shared. 

Joe’s dad also advised him to get to know 
everyone, treat everyone the same, do 
whatever they asked him to do, and not 
take anything for granted. Joe took that 
advice, going at his internship with a 
great work ethic. He got to know the 
whole office, from the cleaning people in 
the morning to the managing directors. 

“Try out different 
things to become more 
well-rounded. It helps 
out a lot in life.”
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Six months later at the NFL combine, 
Joe met with the Kansas City Chiefs for 
an interview. He was surprised when 
they asked about his internship at the 
investment firm, thinking they completed 
a pretty extensive background check. Turns 
out, the managing director of the firm was 
the best friend of the general manager and 
president of the Kansas City Chiefs. 

In the end, the way Joe conducted himself 
throughout the internship closed the deal in 
respect to him being drafted into the NFL. 

“The lesson learned here is, you never 
know who’s watching,” said Joe. 

Joe went on to play for the Kansas City 

Chiefs for six years before retiring his 
football career. 

Then, it was time to focus on his post-
football career. Once again, his dad 
offered him valuable guidance:

“He said, ‘Don’t rely on anything other 
than the lessons you learned from football 
to propel you to success—bring value to 
every relationship,’” Joe shared. 

Two years ago, the Bleav Podcast Network 
asked Joe to join and co-host the Believe 
in Chiefs podcast. They not only cover the 
Kansas City Chiefs in general, but also 
provide insight into their “locker room 
talk.” Naturally, Joe reads about the Chiefs 
and football all day long and is therefore 
always prepared for his podcast. 

Going forward, Joe would like to expand 
and create his own podcasts on “leadership 
and lessons” for today’s youth and is 
considering creating a Youtube channel. 
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Sports Category Director

Neil Haley
sports@podcastmagazine.com
The Neil Haley Show  
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OUR KIDS PLAY HOCKEY 
PODCAST 

There’s a saying that “Hockey is not 
something you do, it’s something you are.” 

Hockey fans may understand this, but 
hockey parents and coaches live it, 24/7/365. 
Knowing the massive undertaking that goes 
along with parenting young athletes, Lee 
Elias, Christie Casciano Burns, and Mike 
Bonelli decided to come together to share 
their tips and tricks on how to navigate life in 
the world of youth hockey on their podcast, 
Our Kids Play Hockey.

Each host brings a different perspective and 
experience within the game to the show, but 
all three share an equal passion for using the 
game as a vehicle for young athletes to grow 
as human beings: 

•  Lee, the newest hockey parent, has worked 
in and around the game his whole life, 
from the NHL down, and offers 20+ years 
of coaching experience and expertise. 

•  Christie, the quintessential hockey mom, 
has parented two kids through the game—
one of whom plays Division I NCAA hockey. 
She also writes the Hockey Mom column in 
USA Hockey Magazine in addition to being 
the author of My Kids Play Hockey, which 
the podcast is named after. 

•  Mike is a Level 5 USA Hockey coach (the 
highest rank awarded) and hockey expert 
who is raising young athletes of his own. 
He can be found in the rink most hours of 
the day.

Check it out! 

Neil’s Independent Review Of A Sports Podcast You 
Probably Haven’t Heard Of... But Should Be Listening To
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Off the Charts
ARTS EDUCATIONCOMEDYBUSINESS

HEALTH & FITNESS HISTORY

Podcast Magazine’s Top Podcast Picks Of The Month March 2022

GOVERNMENT LEISURE

FICTION

KIDS & FAMILY

GovLove 

From Mayors and 
City Managers to 
interns and everyone 
in between, we 
interview the people 
making a difference 
in their communities 
to learn about the 
great work being 
done at the local 
level. 

Hosted by: Engaging 
Local Government 
Leaders

The Perpetual 
Chess Podcast 

A podcast all about 
chess, the strategies, 
and the history 
of the game. The 
host interviews the 
world’s best players 
weekly to discuss 
their lives, careers, 
and best practices of 
the game. 

Hosted by: Ben 
Johnson

Not Just the 
Tudors 

Renowned historian 
Suzannah Lipscomb 
explores a variety of 
subjects that aren’t 
just Tudor-related, 
but do include 
Tudors. 

Hosted by: 
Suzannah Lipscomb

Family Road 
Trip Trivia 
Podcast 

We often play trivia 
on car rides, as it 
helps keep the kids 
from fighting with 
each other. The 
questions are not 
too easy or cheesy, 
and current to pop 
culture!

Hosted by: Girls 
Girl Media 

This is Not What 
I  Ordered 

Join San Francisco 
psychotherapist 
Lauren Selfridge for 
honest, humorous, 
and inspiring 
conversations 
with people who 
live with health 
challenges yet have 
epic lives.

Hosted by: Lauren 
Selfridge

The Digital 
Story 
Photography 
Podcast 

On this weekly 
digital photography 
podcast, listeners 
get photo tips and 
hear about reader-
submitted pictures, 
equipment reviews, 
and more.

Hosted by: Derrick 
Story

Where the 
Stars Fell 

Dr. Edison Tucker 
is having a very 
weird life. Not being 
able to die tends 
to color things that 
way. Luckily, the 
strange and unusual 
is something of her 
speciality.

Hosted by: Caldera 
Studios

Nosy Neighbors 

Hosts highlight the 
wildest neighbor 
stories of the week. 
Each episode 
features a call with a 
fellow comedian.

Hosted by: Chinedu 
Unaka & Candice 
Thompson

Business Wars 

A podcast that takes 
iconic competing 
companies and 
“pits” them against 
one another in a 
fast-moving format. 
Mars vs. Hershey. 
Car companies vs. 
car companies. 

Hosted by: David 
Brown

School Psyched 
Podcast 

An invaluable 
resource to school 
psychologists 
nationwide. What 
would you like to 
learn?

Hosted by: Rachael, 
Rebecca & Eric
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Off the Charts

Ohio Unsolved 

TV & FILMSPORTS

SOCIETY AND CULTURE

EDITOR’S PICK

Podcast Magazine’s Top Podcast Picks Of The Month March 2022

TRUE CRIME

SCIENCE

TECHNOLOGY

MUSIC NEWS RELIGION & SPIRITUALITY

From unsolved 
murders, haunted 
buildings and 
locations, to creepy 
cryptids. Anything 
and everything 
spooky or creepy 
about the state of 
Ohio is discussed on 
this podcast.

Hosted by: N/A

Adventures In 
Mysticism 

Adventures in 
Mysticism podcast 
shifts paradigms, 
blows minds, and 
lifts veils through 
the sharing of 
Leah and her 
guest’s stories of 
their supernatural 
experiences.

Hosted by: Leah 
Grant

Talkin’ 
Baseball 

Every Monday and 
Friday, a breakdown 
and recap of the 
series that were, the 
standings, and the 
good, the bad, and 
the angry in MLB.

Hosted by: Seatgeek

Object of Sound 

Object Of Sound 
brings you in tune 
with the music 
shaping our culture 
today. Each episode 
blends the eclectic 
curation of freeform 
radio with artist 
interviews and 
textural storytelling.

Hosted by: Hanif 
Abdurraqib

Called 2B 

Empowering 
everyday believers 
to discover and live 
out their calling in 
Christ.

Hosted by: Travis 
Guse

Enjoy the 
Podcast 

More than 70 
funny, deep, 
vulnerable, and 
revealing episodes 
about dealing 
with relationships 
from the male 
perspective.

Hosted by: Jared 
Brady, BlameLos & 
Justin Davis

Think with 
Pinker 

Professor Steven 
Pinker’s guide to 
thinking better.

Hosted by: BBC 
Radio 4

Surviving The 
Survivor 

Joel Waldman is 
a former national 
correspondent for 
Fox News. Karmela is 
a licensed marriage 
therapist and 
Holocaust survivor. 
They happen to 
be mother and 
son. And, together, 
they’re crazy.

Hosted by: Joe & 
Karmela

The Data 
Scientist Show 

A deep dive into 
data scientists’ day-
to-day work, tools 
and models they 
use, how they tackle 
problems, and their 
career journeys. 

Hosted by: Daliana 
Liu

Yellowstone 
Official 
Podcast 

Ever wonder what 
life is really like on 
Dutton Ranch? Join 
host Jefferson White 
(Jimmy Hurdstrom) 
on the only official 
Yellowstone Podcast.

Hosted by: 101  
Studios & 
Paramount Network
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We recommend, have tested, and believe in the products, programs, 
and services shown below. 

R E C O M M E N D S

DISCLOSURE: The links shown are affiliate links. If you purchase any of the recommended products, programs and/or services, 
Podcast Magazine will receive compensation. Please note that our results from using these products, programs, and services may 
not reflect yours. We highly recommend conducting your own research before investing in anything, from anyone. 

Blubrry is the ideal 
resource for hosting 
your podcast media 
files. They offer 
affordable prices, great 
podcast statistics, the 
PowerPress plugin that 
makes it seamless to 
integrate with your 
WordPress website, and 
their tech support is 
superb. 

podcastmagazine.com/
blubrry 

We love InMotion 
hosting! They are one 
of the longest-standing 
web hosting companies 
around, having been in 
the business since 2001. 

They have excellent 
uptime, good server 
speed, and great 24/7 
customer support 
amongst other things. 

podcastmagazine.com/
inmotion 

Click Funnels’ drag-
and-drop system makes 
it easy to create landing 
pages, order forms, 
product and service 
funnels, webinars, and 
membership sites along 
with easy one-click 
upsells and more. It 
allows for integration 
with payment 
processors, email, and 
Facebook automation.

podcastmagazine.com/
clickfunnels 

Kajabi is an all-in-one platform 
for digital entrepreneurs and 
small businesses to sell content 
and digital products online. 

Excellent choice to deliver 
your online course including 
everything you need all in one 
platform—your website, CRM, 
landing pages, and much more.

podcastmagazine.com/kajabi 

Grow your leads, nurture 
your relationships, & drive 
more sales all from one, 
simple tool. Start for $1 
and choose from scalable 
plans that grow with 
your business. Custom 
Domains. Database 
Organization. Generate 
Leads Quickly. Email & 
SMS Systems. Mobile 
Optimized. 

podcastmagazine.com/
kartra 

Sendible is a great tool for 
managing your social media 
platforms. It allows for 
scheduling of posts and a good 
number of connected services 
compared to most others. 
Affordable pricing.

podcastmagazine.com/sendible 

Keap combines email, CRM, 
sales and marketing automation, 
payments, scheduling, landing 
pages, and so much more. 

Keap helps you dramatically 
grow your sales and save time by 
eliminating business chaos. For a 
limited time, save 30% off your first 
5 months!

https://steveolsher.com/keap 
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This month’s Top 50 podcasts as determined by podcast fans.  Vote at PodcastMagazine.com/Hot50   

Podcast name 
Host(s)

1 2 KRAMER AND JESS UNCENSORED
Steve & Jess

2 1 Certified Mama’s Boy
Steve Kramer & Nancy

3 4 BK ON THE AIR
Barry King

4 - The Bailey Show
Jason Bailey

5 3 The Upside
Callie & Jeff Dauler

6 5 NECRONOMIPOD
Dave, Ian & Mike

7 13 THE WILDER RIDE
Alan Sanders & Walt Murray

8 6 NEXT ON THE TEE
Chris Mascaro

9 16 Excuse me,  That’s Illegal
Leroy Luna

10 10 Wait,  Whaaat?
Elaine & Paula

11 - The Forum Celebrity Podcast  
James Patrick & Florence Carmela

12 18 60MW PODCAST
Dave Robinson & Others

13 17
Fresh Hell Podcast -  Murder,  Mystery  
& The Macabre  
Johanna Frehe & Annie Luevano

14 33
Unethical Podcast
Celeste Brown, Richard Steudle,  
Tali Hall & Kristy Lynn Janssen

15 - Speaking of Crime
Jia & John

16 9 The Box Officer Podcast
Mel McKay & Derek Zemrak

17 30 The Alan Sanders Show  
Alan Sanders

18 44 On Screen and Beyond  
Brian Zemrak

19 14 Small Town Murder
James Pietragallo & Jimmie Whisman

20 15 Thursday Night Tailgate
Chris Mascaro

21 - The Approach Shot
Neal Michaels & John Ashton

22 - The Cold Podcast
Dave Cawley

23 - Who’s Driving Your Car
Matthew McGlathery

24 45 Drunk Theory  
Kara, Mat, Kelli & Ryan

25 - Coming Home Well 
Dr Tyler Pieron

Podcast name 
Host(s)

26 23 Dark Topic
Jack Luna

27 - Holy Crap Its Sports  
Pete Davis

28 22 Morbid:  A  True Crime Podcast
Ash & Alaina

29 - Once Upon A Gene
Effie Parks

30 - Smartless 
Jason Bateman, Sean Hayes & Will Arnett

31 24 Geek to Me Radio  
James Enstall

32 29 CHEATIES
Lace Larabee & Katherine Blanfod

33 25 True Crime Kent  
Kent Chungus

34 28 911 calls with the Operator
The Operator & Jack Luna

35 42 Defense Diaries
Bob Motta

36 46 Hollywood Crime Scene  
Rachel & Desi

37 40 Radio Labyrinth
Tim Andrews

38 - Sword & Scale  
Mike Boudet

39 - Always Acting Up Podcast 
Caslin Rose

40 - Behind The Service Podcast
Libby Bates, Jennifer Ballou & Meg Reichert

41 9 The Box Officer Podcast
Mel McKay & Derek Zemrak

42 - Relationships Made Easy
Abby Medcalf

43 - Clutterbug 
Cas

44 - Conspiracy JFK  
Octavian

45 21 Crime in sports
James Pietragallo & Jimmie Whisman

46 - Crimes and Consequences
Talia & Tonya

47 - Ellas the Podcast  
Brenda Hernández Jaimes

48 47 In  the Garage  
Gerald Cordova

49 - Jaret Goes to the Movies 
Jaret Reddick

50 - MinddogTV  
Matt Nappo
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the battle for the 
top spot continues!

https://podcastmagazine.com/hot50
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